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15. The difference between the two par-
ties is Democrats, we want to save the
money enough to build our national de-
fense, save Social Security, modernize
Medicare, and pay down the national
debt instead of ignoring these issues
until they become a crisis, giving a tax
cut now and make it a crisis later.

I met with so many of my constitu-
ents in the last few months, and they
recognize our number one priority is to
safeguard our own country, protect So-
cial Security, and provide for prescrip-
tion drugs for our seniors.

The failure to address these issues
today will make them be paid for to-
morrow. As Democrats, we want to
make sure we do that and still have the
tax cut.

f

OUTRAGEOUS GAS PRICES A RE-
SULT OF CLINTON-GORE ADMIN-
ISTRATION

(Mr. BARTLETT of Maryland asked
and was given permission to address
the House for 1 minute and to revise
and extend his remarks.)

Mr. BARTLETT of Maryland. Mr.
Speaker, the outrageous gas prices
that plague this Nation are a direct re-
sult of failed energy policies by the
Clinton-Gore administration.

High gas prices have devastated
Americans from every walk of life,
from our seniors on fixed incomes who
are struggling to pay for the rising cost
of home heating oil, to our families,
farmers, and those who rely on trans-
portation to survive.

The jump in prices do not just affect
individual family budgets, but also im-
pact the districts across the country
that rely on tourism dollars, especially
during these popular summer months.

Mr. Speaker, the Clinton-Gore ad-
ministration has refused to take ac-
tions while Americans everywhere have
been left to suffer. If this trend con-
tinues and gas prices remain high, our
economy will certainly feel the impact.
This may not be the legacy that Presi-
dent Clinton had in mind.

f

INCREASING LIMITS ON
RETIREMENT ACCOUNTS

(Mr. SAM JOHNSON of Texas asked
and was given permission to address
the House for 1 minute and to revise
and extend his remarks.)

Mr. SAM JOHNSON of Texas. Mr.
Speaker, when I was 21 years old and
flying combat in Korea, I thought I was
bulletproof. I never gave one thought
about being 65 years old and worrying
about retirement. But young and mid-
dle-aged workers need to start today to
prepare for the future.

This week, the House is going to vote
on legislation to increase the annual
amount Americans can save in their in-
dividual retirement accounts from
$2,000 to $5,000.

IRAs provide one of the best incen-
tives for Americans to save for their
retirement security. It has been nearly
20 years since this $2,000 limit was set,

and it is way past the time to increase
it.

This bill also increases the amount
Americans can put into their 401(K) ac-
counts and allow Americans to keep
their retirement accounts if they
choose to switch. Republicans have
worked hard to tear down all the bar-
riers through traditional American val-
ues, like family, hard work and sav-
ings.

This bill goes a long way to make
sure that every American has security.

f

ANNOUNCEMENT BY THE SPEAKER
PRO TEMPORE

The SPEAKER pro tempore (Mr.
ISAKSON). Pursuant to clause 8 of rule
XX, the Chair announces that he will
postpone further proceedings today on
each motion to suspend the rules on
which a recorded vote or the yeas and
nays are ordered or on which the vote
is objected to under clause 6 of rule
XX.

Any record votes on postponed ques-
tions will be taken after debate has
concluded on all motions to suspend
the rules.

f

UNSOLICITED COMMERCIAL
ELECTRONIC MAIL ACT OF 2000

Mrs. WILSON. Mr. Speaker, I move
to suspend the rules and pass the bill
(H.R. 3113) to protect individuals, fami-
lies, and Internet service providers
from unsolicited and unwanted elec-
tronic mail, as amended.

The Clerk read as follows:
H.R. 3113

Be it enacted by the Senate and House of Rep-
resentatives of the United States of America in
Congress assembled,
SECTION 1. SHORT TITLE.

This Act may be cited as the ‘‘Unsolicited
Commercial Electronic Mail Act of 2000’’.
SEC. 2. CONGRESSIONAL FINDINGS AND POLICY.

(a) FINDINGS.—The Congress finds the fol-
lowing:

(1) There is a right of free speech on the
Internet.

(2) The Internet has increasingly become a
critical mode of global communication and
now presents unprecedented opportunities
for the development and growth of global
commerce and an integrated worldwide econ-
omy. In order for global commerce on the
Internet to reach its full potential, individ-
uals and entities using the Internet and
other online services should be prevented
from engaging in activities that prevent
other users and Internet service providers
from having a reasonably predictable, effi-
cient, and economical online experience.

(3) Unsolicited commercial electronic mail
can be an important mechanism through
which businesses advertise and attract cus-
tomers in the online environment.

(4) The receipt of unsolicited commercial
electronic mail may result in costs to recipi-
ents who cannot refuse to accept such mail
and who incur costs for the storage of such
mail, or for the time spent accessing, review-
ing, and discarding such mail, or for both.

(5) Unsolicited commercial electronic mail
may impose significant monetary costs on
Internet access services, businesses, and edu-
cational and nonprofit institutions that
carry and receive such mail, as there is a fi-

nite volume of mail that such providers,
businesses, and institutions can handle with-
out further investment. The sending of such
mail is increasingly and negatively affecting
the quality of service provided to customers
of Internet access service, and shifting costs
from the sender of the advertisement to the
Internet access service.

(6) While some senders of unsolicited com-
mercial electronic mail messages provide
simple and reliable ways for recipients to re-
ject (or ‘‘opt-out’’ of) receipt of unsolicited
commercial electronic mail from such send-
ers in the future, other senders provide no
such ‘‘opt-out’’ mechanism, or refuse to
honor the requests of recipients not to re-
ceive electronic mail from such senders in
the future, or both.

(7) An increasing number of senders of un-
solicited commercial electronic mail pur-
posefully disguise the source of such mail so
as to prevent recipients from responding to
such mail quickly and easily.

(8) Many senders of unsolicited commercial
electronic mail collect or harvest electronic
mail addresses of potential recipients with-
out the knowledge of those recipients and in
violation of the rules or terms of service of
the database from which such addresses are
collected.

(9) Because recipients of unsolicited com-
mercial electronic mail are unable to avoid
the receipt of such mail through reasonable
means, such mail may invade the privacy of
recipients.

(10) In legislating against certain abuses on
the Internet, Congress should be very careful
to avoid infringing in any way upon con-
stitutionally protected rights, including the
rights of assembly, free speech, and privacy.

(b) CONGRESSIONAL DETERMINATION OF PUB-
LIC POLICY.—On the basis of the findings in
subsection (a), the Congress determines
that—

(1) there is substantial government inter-
est in regulation of unsolicited commercial
electronic mail;

(2) Internet service providers should not be
compelled to bear the costs of unsolicited
commercial electronic mail without com-
pensation from the sender; and

(3) recipients of unsolicited commercial
electronic mail have a right to decline to re-
ceive or have their children receive unsolic-
ited commercial electronic mail.

SEC. 3. DEFINITIONS.

In this Act:
(1) CHILDREN.—The term ‘‘children’’ in-

cludes natural children, stepchildren, adopt-
ed children, and children who are wards of or
in custody of the parent, who have not at-
tained the age of 18 and who reside with the
parent or are under his or her care, custody,
or supervision.

(2) COMMERCIAL ELECTRONIC MAIL MES-
SAGE.—The term ‘‘commercial electronic
mail message’’ means any electronic mail
message that primarily advertises or pro-
motes the commercial availability of a prod-
uct or service for profit or invites the recipi-
ent to view content on an Internet web site
that is operated for a commercial purpose.
An electronic mail message shall not be con-
sidered to be a commercial electronic mail
message solely because such message in-
cludes a reference to a commercial entity
that serves to identify the initiator.

(3) COMMISSION.—The term ‘‘Commission’’
means the Federal Trade Commission.

(4) DOMAIN NAME.—The term ‘domain name‘
means any alphanumeric designation which
is registered with or assigned by any domain
name registrar, domain name registry, or
other domain name registration authority as
part of an electronic address on the Internet.

(5) ELECTRONIC MAIL ADDRESS.—
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