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Plainly and simply, as we work to 

build more fuel-efficient autos, we will 
expand opportunities for new manufac-
turing jobs that become part of the 
green jobs supply chain. 

Again, this manufacturing strategy 
must include rigorous trade enforce-
ment. 

I am struck by the chorus of voices 
from editorial boards and from the con-
ventional wisdom think-tanks that 
warn against creeping protectionism. 
Safe to say, none of these editorial 
writers and none of these think-tank 
academicians have ever lost their job 
because of trade agreements or ever 
lost their job because of unfair trade 
practices. 

These think-tank academicians and 
these editorial board members are con-
fusing protectionism with pragmatism. 
Utilizing trade remedies under limited 
circumstances, as the President did, as 
provided for under international trade 
rules, is not protectionism. It is simply 
enforcing the law. Enforcement of 
trade remedy laws consistent with 
WTO rules, again, is not protectionism. 

Most Americans recognize that trade 
plays an important roll in creating op-
portunities for economic growth. But 
when our trade deficit is bumped up 
against $2 billion a day for much of the 
last several years—we buy $2 billion 
more in products than we sell abroad, 
about a third of that bilaterally with 
China alone—you know something is 
not working. 

American workers and businesses 
have an entrepreneurial spirit and can 
compete with anyone. They also need 
to look to new markets to sustain eco-
nomic growth. American workers can 
compete with anyone, but they must 
rely on this government to enforce fair 
trade practices. Done right, a national 
manufacturing policy can reinvest in 
our workers’ capacity to build next- 
generation technologies and can re-
build the next generation of middle- 
class families. 

One thing is certain: It is time to in-
vest in the workers and the commu-
nities that are the backbone of our 
middle class. 

I yield the floor. 
f 

50TH ANNIVERSARY OF BALL 
HOMES 

Mr. MCCONNELL. Madam President, 
I read with great interest a recent arti-
cle published in the Lexington Herald- 
Leader, retracing the 50 years of hard 
work that Don and Mira Ball have put 
into making their business the largest 
provider of new homes in central Ken-
tucky. On top of their success in busi-
ness, Don and Mira should be com-
mended for the good work they have 
done on behalf of their community. 
They have supported several commu-
nity initiatives, including the Hope 
Center that helps at-risk and homeless 
individuals get the stability and the 
help they need to improve their lives. I 
am proud to have joined them in sup-
port of this and other efforts for the 

good of everyone in their city and sur-
rounding region. 

I know all of my colleagues will join 
me in recognizing Don and Mira for all 
they have done for the Lexington com-
munity, and for 50 years of Ball Homes. 

I ask unanimous consent that the 
full article be printed in the RECORD. 

There being no objection, the mate-
rial was ordered to be printed in the 
RECORD, as follows: 

[From the Lexington Herald-Leader, Aug. 9, 
2009] 

HOMESELLER: BALL HOMES IS CELEBRATING 50 
YEARS IN BUSINESS 
(By Melissa Nipper) 

Now Central Kentucky’s largest home 
builder, Ball Homes was incorporated in 1959 
by Don and Mira Ball. Today, the company is 
still family owned and operated by Don and 
Mira and their three children. Ray Ball is 
the president, and siblings Mike Ball and 
Lisa Ball Sharp serve as vice presidents. 

Ball Homes has built thousands of afford-
able houses in Kentucky neighborhoods over 
the last five decades. Every year since 1998, 
BUILDER magazine has named Ball Homes 
one of the top 100 builders of single-family 
homes in the nation. 

While the Ball name is usually associated 
with home building, the family is also deeply 
ingrained in the community, supporting or-
ganizations such as Habitat for Humanity, 
the Hope Center, Virginia Place and many 
others. Many of their efforts promote home 
ownership, helping people overcome obsta-
cles to the American Dream. 

‘‘We are glad that our children see the 
value of the family business and that what 
we do is not just to make a living,’’ Mira 
said. ‘‘We are building affordable homes that 
people can be proud of. We love this commu-
nity, all of us do, and I don’t think there’s a 
better place to be.’’ 

A STRONG FOUNDATION 
Don and Mira met while attending the Uni-

versity of Kentucky. Don was a pre-law stu-
dent and worked part time distributing bro-
chures for a builder. The couple married in 
1955 and four years later started their busi-
ness. They share fond memories of the early 
days. 

‘‘I remember when Don had his real estate 
license, we moved 13 times in two and a half 
years,’’ Mira said. ‘‘We would find a house 
that was marketable, fix it up, sell it and 
buy a new one. That enabled us to get start-
ed. Don used to say that our furniture was on 
wheels.’’ 

Ball Homes started targeting the first-time 
home buyers and over the years evolved into 
a company that builds for the ‘‘total mar-
ket,’’ Mira said. 

‘‘I guess the biggest change is, back then 
we were building houses for $10,950,’’ Don 
said. ‘‘Now the lots cost more than that.’’ 

One thing that hasn’t changed is that Ball 
Homes has always been a family affair. Don 
and Mira never pushed the home-building 
business on their children. But from his ear-
liest days, Ray remembers coming to the of-
fice with his parents. And of course, there 
were always summer jobs to be had for the 
Ball siblings. 

‘‘I think (the family business) says a lot 
about the way our parents raised us,’’ said 
Lisa, who focuses on Ball Homes’ sales, mar-
keting and customer relations. ‘‘They 
weren’t in any way overpowering, but they 
gave us moral lessons and giving back to the 
community was just inherent in the way 
they live.’’ 

A BLUEPRINT FOR SUCCESS 
So how does a builder remain successful for 

five decades—throughout a continuously 

evolving market, constant changes in tech-
nology and even during economic downturns 
and recessions? 

Like all businesses, Ball Homes has had its 
share of challenges. The toughest time for 
the company was in the 1980’s, when mort-
gage interest rates soared to 22 percent. The 
family had to develop creative products and 
financing to weather the hard times. ‘‘And of 
course, it helped us that that period was a 
relatively short duration,’’ Don said. 

The family has never been afraid to try 
new ideas and adapt to the marketplace. In 
the early 1990s, Ball Homes expanded its 
product line, offering more styles of homes 
in a wider variety of price ranges. 

They also stretched their base into sur-
rounding communities of Versailles, Paris, 
Richmond, and Frankfort. The company also 
builds in Louisville, and in 2008 was ranked 
Louisville’s No. 1 home builder by BUILDER 
magazine. 

In recent years, the builder has incor-
porated energy-efficient materials and tech-
nology into all of its homes. New Ball Homes 
meet Energy Star qualifications. (The En-
ergy Star designation signifies that a home 
meets strict energy efficiency guidelines set 
by the U.S. Environmental Protection Agen-
cy.) 

‘‘People may say they don’t build (homes) 
like they used to,’’ Mira said. ‘‘Well, today 
we do so much more with energy efficiency 
and we build them better than we used to.’’ 

Ball Homes has several ongoing projects, 
including the Chilesburg community which 
features a six-home model village where 
home buyers can see a variety of floor plans 
and amenities in one location. 

They recently opened another model home 
village at their newest development, 
Glasford. Located in Lexington on the outer 
loop of Man O’ War Boulevard between Tates 
Creek and Nicholasville roads, Glasford of-
fers 30 floor plans and many luxury options, 
including beautiful tilework, built-in book 
cases and crown molding, chair rail and 
wainscoting packages in formal living and 
dining rooms. 

A BRIGHT FUTURE 
Innovative products, careful planning and 

great employees helped make Ball Homes 
what it has become over the past 50 years. 
However, Ball family members say their suc-
cess and future depend on the most impor-
tant component of their business—the cus-
tomers, many of whom are living in their 
second and even third-generation Ball Home. 

‘‘One of the keys to our success in the en-
vironment is that we are recognized as a 
company that has been here many years, and 
we will remain here,’’ Ray said. ‘‘We just try 
to take care of the customer and offer a good 
product in good locations.’’ 

f 

COMMENDING JIM WILLIAMS 

Mr. MCCONNELL. Madam President, 
I rise today to pay tribute to Jim Wil-
liams, the director of communications 
of one of Kentucky’s most storied race-
tracks, Keeneland in Lexington. After 
38 years at the forefront of Kentucky’s 
racing community, Mr. Williams has 
left a legacy worthy of the champion 
thoroughbred horses who have won 
there, and the entire State wishes him 
well as he retires from the job he loves. 

Keeneland racetrack is located in the 
beautiful Bluegrass region of Ken-
tucky. Since 1936 Keeneland has oper-
ated two meets per year, every April 
and October. For nearly 40 of those 
years, Mr. Williams has helped trans-
form what was once a small racetrack 
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that began on a local farm into a pre-
mier equestrian facility. 

Mr. Williams’s passion and dedica-
tion for Keeneland and horse racing 
began when he was just a boy, when he 
moved to Lexington and attended his 
first race at Keeneland. Since that first 
race, Mr. Williams has been in attend-
ance at a majority of Keeneland’s 
races. 

Mr. Williams has had the opportunity 
to serve under three Keeneland presi-
dents: Mr. Ted Bassett, Mr. Bill Greely 
and the current CEO, Mr. Nick Nichol-
son. Mr. Nicholson spoke dearly of Jim 
when asked to reflect on his service. In 
a recent article in the Lexington Her-
ald-Leader, he said: 

To put Jim’s tenure in perspective, when 
he joined Keeneland in 1971, Richard Nixon 
was president, ‘‘All in the Family’’ 
premiered on television, and gas was 30 cents 
a gallon. Since that time, Jim has been the 
public face of Keeneland, and he has con-
ducted himself in a manner that has en-
hanced Keeneland’s stature in the eyes of ev-
eryone who has had the pleasure of meeting 
him. Jim is a man of character, integrity 
and humility. We at Keeneland thank him 
for his many years of service and wish him 
the best in his retirement. 

Jim Williams is a legend in Kentucky 
horse racing and his contributions to 
the Commonwealth’s most hallowed 
sport are immeasurable. His retirement 
is going to leave a large hole that will 
be very hard to fill. Mr. President, I 
ask my colleagues to join me in recog-
nizing Jim Williams for his 38 years of 
service to Keeneland and to Kentucky 
horse racing. 

f 

BOWLING GREEN AREA CHAMBER 
OF COMMERCE 

Mr. MCCONNELL. Madam President, 
I read an article of great interest in the 
Bowling Green Daily News involving 
the Bowling Green Area Chamber of 
Commerce. The article commended the 
chamber on being recognized by the 
American Chamber of Commerce Ex-
ecutives as the number-one chamber in 
the nation. Bowling Green and the sur-
rounding community has experienced 
significant growth in the areas of busi-
ness and industry, due to the cham-
ber’s efforts to keep Bowling Green a 
flourishing and vibrant city. I know 
my colleagues join me in commending 
the Bowling Green Area Chamber of 
Commerce for all it has done to better 
their community and State. I am 
pleased to see their hard work being 
recognized. 

I ask unanimous consent that the 
full article be printed in the RECORD. 

There being no objection, the mate-
rial was ordered to be printed in the 
RECORD, as follows: 

[From the Bowling Green Daily News, Aug. 4, 
2009] 

‘‘WE’RE NO. 1’’ CHANTS A THRILL FOR BG 
AREA CHAMBER LOCAL GROUP NAMED BEST 
IN THE NATION IN ITS CATEGORY 

(By Jenna Mink) 
‘‘About 100 state and local officials, busi-

ness leaders and community members gath-
ered at the Bowling Green Area Chamber of 

Commerce today, many of them chanting, 
‘‘We’re No. 1.’’ The Bowling Green Area 
Chamber of Commerce recently was named 
the best chamber of its size in the nation, 
chamber officials announced today. 

‘‘I can’t tell you what a great feeling it is 
to say we’re the No. 1 chamber in the na-
tion,’’ said Jim Hizer, president and CEO of 
the Bowling Green Area Chamber of Com-
merce. 

Each year, the American Chamber of Com-
merce Executives, a national group of cham-
ber leaders, chooses the top chambers in the 
nation. Chambers are separated into three 
categories based on their revenue; the Bowl-
ing Green Area Chamber of Commerce won 
in the mid-size category, beating about 45 
chambers that were invited to apply for the 
award. 

When choosing the top chamber of com-
merce, ACCE officials look at ‘‘the entire 
scope of the chamber, from its financial 
practices all the way to programs and special 
events,’’ said Tonya Matthews, vice presi-
dent of chamber operations. ‘‘They really 
don’t miss a beat in digging into the cham-
ber.’’ 

This is the second year the local chamber 
has been a finalist—last year, it was one of 
the top three chambers, but did not pick up 
the top award. 

‘‘All I was thinking about was to be a final-
ist two years in a row and not come home 
with an award would be an empty feeling,’’ 
Hizer said. ‘‘But we don’t have to worry 
about that.’’ The chamber of commerce 
works to boost the business community by 
attracting new companies to the area and 
helping existing businesses expand. 

‘‘Our principle responsibility is to bring 
wealth and prosperity to our community for 
the benefit of our business members, part-
ners and for all citizens,’’ Hizer said. 

About 7,000 chambers exist in the United 
States and 1,400 of those are members of the 
ACCE. This year, two other cities that sit 
along Interstate 65 won ACCE awards—Nash-
ville’s chamber won the large division and 
Columbus, Ind., won the small division, ac-
cording to the chamber. 

In 2008, about 26 businesses either located 
or expanded operations in the Barren River 
area with a total investment of about $105 
million and 2,092 additional jobs, according 
the chamber. 

And because of its new businesses and ex-
pansion efforts, southcentral Kentucky re-
ceived several national recognitions last 
year—the area was named by Forbes Maga-
zine the 12th best small place in the area for 
businesses and careers. It was also ranked 
33rd of 363 metropolitan areas in job growth 
and employment. 

‘‘The fact that the Bowling Green metro-
politan area, by virtually every measure, has 
been . . . the fastest growing metropolitan 
area in the state of Kentucky, is evidence 
that we are achieving our objective in spite 
of a challenging economic environment,’’ 
Hizer said. 

As for future economic development, the 
ACCE award will help attract new businesses 
and convince existing businesses to consoli-
date here or expand, Hizer said. 

‘‘This sent a message to the rest of the 
world that there are some special things hap-
pening here in southcentral Kentucky,’’ 
Hizer said. ‘‘And that in and of itself will 
draw additional interest to our community.’’ 

Mr. BUNNING. Madam President, I 
would like to take this opportunity to 
recognize the Bowling Green Area 
Chamber of Commerce for receiving 
the 2009 Chamber of the Year award. 

The Bowling Green Chamber of Com-
merce is truly an outstanding organi-
zation. It provides an invaluable serv-

ice to South Central Kentucky by 
working with its more than 1,300 part-
ners to stimulate economic develop-
ment and create a better business envi-
ronment in the region. Its hard work 
and advocacy has also enabled Bowling 
Green to compete nationally and to 
earn Site Selection Magazine’s ranking 
of ninth for its number of 2008 industry 
and expansion projects. 

The greater Bowling Green region is 
home to a resilient economy where 
small and large businesses are forced to 
contend with a number of economic 
challenges. Recognizing these chal-
lenges, the Bowling Green Chamber of 
Commerce has remained committed to 
aiding businesses as they work their 
way through today’s economic land-
scape. 

Strong leadership and solid organiza-
tion have contributed to the chamber’s 
record of success. Under the guidance 
of current chamber president, Jim 
Hizer, the chamber’s membership and 
activities have continued to increase, 
providing local businesses more oppor-
tunities for growth and employment. 

I would like to congratulate the 
Bowling Green Chamber of Commerce 
for receiving the 2009 Chamber of the 
Year award. Over the years, it has be-
come a strong organization committed 
to serving the interests of its members 
and community. I wish it all the best 
in its future endeavors within Ken-
tucky and around our Nation. 

f 

REMEMBERING SEPTEMBER 11, 2001 

Mr. LEAHY. Madam President, last 
Friday was the eighth anniversary of 
the September 11 terrorist attacks, and 
we solemnly remembered the thou-
sands of innocent lives, of many na-
tionalities and religions, that were so 
cruelly and indiscriminately destroyed 
on that infamous day. It was a defining 
moment for our country, and since 
then we have sought to address the 
shocking intelligence and security fail-
ures that enabled the perpetrators to 
so brazenly enter this country and 
carry out those attacks, as well as to 
track down the masterminds of that 
atrocity and to destroy al-Qaida and 
other terrorist networks that have be-
come a global menace. 

We all recognize the threat that vio-
lent extremists pose to Americans, as 
well as to citizens of other countries, 
and the imperative of countering it. 
This should not be a matter of partisan 
politics, but of working together in a 
common purpose for the sake of law 
abiding people everywhere. I supported 
many of the initiatives of the Bush ad-
ministration, as I have the Obama ad-
ministration, to make our borders 
more secure, to improve our intel-
ligence gathering, to track down ter-
rorists and bring them to justice. 

But there have been strong dif-
ferences over what tactics to use, and 
the effectiveness of military force to 
combat violent extremism in countries 
where we are widely seen as invaders or 
occupiers. No issue has generated more 
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