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NOVEMBER 14, 2018.—Committed to the Committee of the Whole House on the
State of the Union and ordered to be printed

Mr. HENSARLING, from the Committee on Financial Services,
submitted the following

REPORT

[To accompany H.R. 2683]

[Including cost estimate of the Congressional Budget Office]

The Committee on Financial Services, to whom was referred the
bill (H.R. 2683) to amend the Fair Credit Reporting Act to delay
the inclusion in consumer credit reports and to establish require-
ments for debt collectors with respect to medical debt information
of veterans due to inappropriate or delayed billing payments or re-
imbursements from the Department of Veterans Affairs, and for
other purposes, having considered the same, report favorably there-
on with an amendment and recommend that the bill as amended
do pass.

The amendment is as follows:

Strike all after the enacting clause and insert the following:
SECTION 1. SHORT TITLE.

This Act may be cited as the “Protecting Veterans Credit Act of 2018”.

SEC. 2. PURPOSE.

The purpose of this Act is to rectify problematic reporting of medical debt included
in a consumer report of a veteran due to inappropriate or delayed payment for hos-
pital care, medical services, or extended care services provided in a non-Department
of Veterans Affairs facility under the laws administered by the Secretary of Vet-
erans Affairs.

SEC. 3. AMENDMENTS TO FAIR CREDIT REPORTING ACT.

(a) VETERAN’S MEDICAL DEBT DEFINED.—Section 603 of the Fair Credit Reporting
Act (15 U.S.C. 1681a) is amended by adding at the end the following:

“(z) VETERAN.—The term ‘veteran’ has the meaning given the term in section 101
of title 38, United States Code.

“(aa) VETERAN’S MEDICAL DEBT.—The term ‘veteran’s medical debt'—

“(1) means a medical collection debt of a veteran owed to an eligible non-De-
partment of Veterans Affairs health care provider that was submitted to the De-
partment for payment for health care authorized by the Department of Veterans
Affairs; and

89-006



2

“(2) includes medical collection debt that the Department of Veterans Affairs
has wrongfully charged a veteran.”.

(b) EXCLUSION FOR VETERAN’S MEDICAL DEBT.—Section 605(a) of the Fair Credit
Reporting Act (15 U.S.C. 1681c(a)) is amended by adding at the end the following:

“(7) Any information related to a veteran’s medical debt if the date on which
the hospital care, medical services, or extended care services was rendered re-
lating to the debt antedates the report by less than one year if the consumer
reporting agency has actual knowledge that the information is related to a vet-
eran’s medical debt and the consumer reporting agency is in compliance with
its obligation under section 4(e) of the Protecting Veterans Credit Act of 2018.

“(8) Any information related to a fully paid or settled veteran’s medical debt
that had been characterized as delinquent, charged off, or in collection if the
consumer reporting agency has actual knowledge that the information is related
to a veteran’s medical debt and the consumer reporting agency is in compliance
with its obligation under section 4(e) of the Protecting Veterans Credit Act of
2018.”.

(c) UPDATE TO SUMMARY OF RIGHTS.—Section 609(c)(1)(B) of the Fair Credit Re-
porting Act (15 U.S.C. 1681g(c)(1)(B)) is amended—

(1) in clause (v), by striking “and” at the end,;

(2) in clause (vi), by striking the period and inserting “; and”; and

(3) by adding at the end the following:

“(vii) the right of a veteran to dispute the inclusion of veteran’s med-
ical debt under section 611.”.
(d) REMOVAL OF VETERAN’S MEDICAL DEBT FROM CONSUMER REPORT.—Section
611 of the Fair Credit Reporting Act (15 U.S.C. 1681i) is amended—

(1) in subsection (a)(1)(A), by inserting “and except as provided in subsection
(g)” after “subsection (f)”; and

(2) by adding at the end the following:

“(g) DISPUTE PROCESS FOR VETERAN’S MEDICAL DEBT.—

“(1) IN GENERAL.—With respect to a veteran’s medical debt, the veteran may
submit a notice described in paragraph (2), proof of liability of the Department
of Veterans Affairs for payment of that debt, or documentation that the Depart-
ment of Veterans Affairs is in the process of making payment for authorized
hospital care, medical services, or extended care services rendered to a con-
sumer reporting agency or a reseller to dispute the inclusion of that debt on a
consumer report of the veteran.

“(2) NOTIFICATION TO VETERAN.—The Department of Veterans Affairs shall
submit to a veteran, not later than 30 days after the Department of Veterans
Affairs assumes such liability, a written notice that the Department of Veterans
Affairs has assumed liability for part or all of a veteran’s medical debt.

“(3) DELETION OF INFORMATION FROM FILE.—If a consumer reporting agency
receives notice, proof of liability, or documentation under paragraph (1), the con-
sumer reporting agency, not later than 30 days after receipt, and free of charge
to the veteran, shall delete all information relating to the veteran’s medical debt
from the file of the veteran and notify the furnisher and the veteran of that de-
letion.”.

SEC. 4. VERIFICATION OF VETERAN’S MEDICAL DEBT.

(a) DEFINITIONS.—For purposes of this section—

(1) the term “consumer reporting agency” means a consumer reporting agency
described in section 603(p) or 603(x) of the Fair Credit Reporting Act (15 U.S.C.
1681a); and

(2) the terms “veteran” and “veteran’s medical debt” have the meanings given
those terms in section 603 of the Fair Credit Reporting Act (15 U.S.C. 1681a),
as added by section 3(a) of this Act.

(b) ESTABLISHMENT.—Not later than one year after the date of enactment of this
Act, the Secretary of Veterans Affairs shall establish a database to allow consumer
reporting agencies to verify whether a debt furnished to a consumer reporting agen-
cy is a veteran’s medical debt.

(c) DATABASE FEATURES.—

(1) IN GENERAL.—The Secretary of Veterans Affairs shall ensure that the
database established under subsection (b), to the extent permitted by law, pro-
vides consumer reporting agencies with—

(A) sufficiently detailed and specific information to verify whether a debt
being furnished to the consumer reporting agency is a veteran’s medical
debt;

(B) access to verification information in a secure electronic format;

(C) timely access to verification information; and
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(D) any other features that would promote the efficient, timely, and se-
cure delivery of information that consumer reporting agencies could use to
verify whether a debt is a veteran’s medical debt.

(2) SECURITY AND CONFIDENTIALITY.—The Secretary shall ensure that, in
maintaining and allowing access to the database established under subsection
(b), t}&e security and confidentiality of nonpublic personal information is main-
tained.

(d) STAKEHOLDER INPUT.—Prior to establishing the database for verification under
subsection (b), the Secretary of Veterans Affairs shall publish in the Federal Reg-
ister a notice and request for comment that solicits input from the public.

(e) VERIFICATION.—Provided the database established under subsection (b) is fully
functional and the data available to consumer reporting agencies, a consumer re-
porting agency shall use the database as a means to identify a veteran’s medical
debt pursuant to paragraphs (7) and (8) of section 605(a) of the Fair Credit Report-
ing Act (15 U.S.C. 1681c(a)), as added by section (3)(b) of this Act.

SEC. 5. EFFECTIVE DATE.

The amendments made by this Act shall take effect on the date that is one year
after the date of enactment of this Act.

PURPOSE AND SUMMARY

Introduced by Representative John Delaney on May 25, 2017,
H.R. 2683, the “Protecting Veterans Credit Act of 2017” amends
the Fair Credit Reporting Act to exclude from a consumer’s credit
report information related to:

(1) Certain medical debt incurred by a veteran if the hospital
care or medical services relating to the debt predates the credit
report by less than one year; and

(2) A fully paid or settled veteran’s medical debt that had
been characterized as delinquent, charged off, or in collection.

The legislation also establishes a dispute process for consumer
reporting agencies with respect to such veterans’ medical debt.

BACKGROUND AND NEED FOR LEGISLATION

In response to wait time manipulation allegations and access
issues at many Department of Veterans Affairs (VA) hospitals,?
Congress passed, and President Obama signed into law, the Vet-
erans Access, Choice, and Accountability Act of 2014 (VACAA) [P.L.
113-146]. The VACAA created a temporary program called the Vet-
erans Choice Program (VCP) which allows the Veterans Health Ad-
ministration (VHA) to provide health care services to veterans out-
side of Department of Veterans Affairs (VA) facilities. Generally,
all medical care and services (including inpatient, outpatient, phar-
macy, and ancillary services) are provided through the VCP.

The VCP was intended to circumvent VA mismanagement, in-
cluding long wait times and substandard care at certain VA hos-
pitals, while simultaneously increasing access to quality health
care for veterans. However, the VACAA required the VA to be the
primary payer for care for veterans with nonservice-connected con-
ditions. Previously, the VA was the secondary payer for care pro-
vided for a nonservice-connected disability if the veteran had an-
other health-insurance plan. This change arose because some vet-
erans had to pay higher out-of-pocket costs under VCP than under
other non-VA care statutory authorities.

As a result of poor coordination related to the billing of veteran’s
health insurance for non-service connected care, the VA and/or VA

1 https://www.washingtonpost.com/news/powerpost/wp/2017/01/11/after-scandal-phoenix-va-
still-troubled-by-long-waits-for-medical-care-investigators-say/?utm_term=.caf00fa5a08a
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contractors neglected pay the bills owed in the name of the veteran
to the private health care provider after the veteran received au-
thorization for care in a timely manner. Now veterans are experi-
encing debt collection issues because of inappropriate or delayed
VCP billing. As a result, a number of veterans have had medical
debts incorrectly reported as unpaid to credit reporting agencies.
These inaccuracies make credit more expensive and less accessible
for veteran participating in the VCP.

There is no commitment more important to our country than the
solemn vow our nation has made to the men and women in our
armed forces. Veterans should receive timely and effective
healthcare as a matter of course. But they should also not have to
worry about damage to their credit scores and future plans to build
their lives after their military service to the United States. If the
VA needs time to resolve billing issues with private health care
providers, it should not come at the expense of our veterans’ credit,
especially for debts that are beyond their control. H.R. 2683 seeks
to alleviate this problem and creates a one-year grace period on the
negative reporting of medical debt for any veteran utilizing the
VCF. The VA and its contractors should make every effort to pay
their bills on time, but in the absence of an effective and account-
able accounts payable system, this bill eliminates the threat of un-
necessary financial harm to our veterans.

HEARINGS

The Committee on Financial Services’ Subcommittee on Finan-
cial Institutions and Consumer Credit held a hearing examining
matters relating to H.R. 2683 on January 9, 2018.

COMMITTEE CONSIDERATION

The Committee on Financial Services met in open session on
March 21, 2018, and ordered H.R. 2683 to be reported favorably by
a recorded vote of 59 yeas to 0 nays (Record vote no. FC-165), a
quorum being present.

COMMITTEE VOTES

Clause 3(b) of rule XIII of the Rules of the House of Representa-
tives requires the Committee to list the record votes on the motion
to report legislation and amendments thereto. The sole recorded
vote was on a motion by Chairman Hensarling to report the bill fa-
vorably to the House without amendment. The motion was agreed
to by a recorded vote of 59 yeas to 0 nays (Record vote no. FC-165),
a quorum being present.
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Record vote no. FC-165

Representative Yea  Nay  Present Representative Yea  Nay  Present
Mr.Hensarling .. X o Ms. Maxine Waters (CA) ______. X
Mr.McHenty . ) Mrs. Carolyn B. Maloney (NY)_ X .
MeKing X o Ms.Veldzquez ... X .. ...
Mr. Royce (CA) . X .. Mr. Sherman ___ ) S
Mr. Lucas . X .. Mr. Meeks __ N X .
Mr. Pearce X . Wr.Capuane . oo
MroPosey X Mr.Clay . . X
Mr. Luetkemeyer . X Mr.byneh ) SR
Mr. Huizenga ... X o Mr. David Scott (GA) ... ) S
MrDuffy. . ) S Mr. Al Green (TX) _____..____._. X s s
Mr.Stivers . X o Mr.Cleaver ... K . ...
Mr Hultgren . X . MsMoore . ... k& ... ..
Mr.Ross . X Mr BHISON s i e
Mr. Pittenger X M Perlmutter ... X . ..
Mrs. Wagner X o MrHimes . X ...
Mr. Barr . X o MrFoster . X . ...
Mr. Rothfus X o MrKildee .0 X ..
Mr Messer .. X MrDelaney ... X . ..
MrTipton . X Ms.Sinema____________.._..... Xk .. ...
Mr Williams X o Mrs.Beatty ... X . ..
Wr. Potiquin___ ... X o MrHeck . R .
Mrs. Love . X MrVargas ... X ... ...
M Hill X Mr. Gottheimer ... X ... ...
Mr. Emmer X Mr.Gonzalez {TX) _____._...... X ... ...
Mr. Zeldin ... X Mr.Crist X
Mr Trott X MroKihuen ... X . ...
Mr. Loudermitk _______________ X
Mr. Mooney (WV)___. ... X
Mr. MacArthur X
Mr. Davidson ____ |
Mr.Budd X
Mr. Kustoff (TN} .. )
Ms. Tenney . ... X
Mr. Hollingswarth X
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COMMITTEE OVERSIGHT FINDINGS

Pursuant to clause 3(c)(1) of rule XIII of the Rules of the House
of Representatives, the findings and recommendations of the Com-
mittee based on oversight activities under clause 2(b)(1) of rule X
of the Rules of the House of Representatives, are incorporated in
the descriptive portions of this report.

PERFORMANCE GOALS AND OBJECTIVES

Pursuant to clause 3(c)(4) of rule XIII of the Rules of the House
of Representatives, the Committee states that H.R. 2683 will en-
sure that veterans are not held responsible for inaccurate medical
debts wrongly listed in their name.

NEW BUDGET AUTHORITY, ENTITLEMENT AUTHORITY, AND TAX
EXPENDITURES

In compliance with clause 3(c)(2) of rule XIII of the Rules of the
House of Representatives, the Committee adopts as its own the es-
timate of new budget authority, entitlement authority, or tax ex-
penditures or revenues contained in the cost estimate prepared by
the Director of the Congressional Budget Office pursuant to section
402 of the Congressional Budget Act of 1974.

CONGRESSIONAL BUDGET OFFICE ESTIMATES

Pursuant to clause 3(c)(3) of rule XIII of the Rules of the House
of Representatives, the following is the cost estimate provided by
the Congressional Budget Office pursuant to section 402 of the
Congressional Budget Act of 1974:

U.S. CONGRESS,
CONGRESSIONAL BUDGET OFFICE,
Washington, DC, March 28, 2018.

Hon. JEB HENSARLING,
Chairman, Committee on Financial Services,
House of Representatives, Washington, DC.

DEAR MR. CHAIRMAN: The Congressional Budget Office has pre-
pared the enclosed cost estimate for H.R. 2683, the Protecting Vet-
erans Credit Act of 2018.

If you wish further details on this estimate, we will be pleased
to provide them. The CBO staff contact is Stephen Rabent.

Sincerely,
KEITH HALL,
Director.

Enclosure.

H.R. 2683—Protecting Veterans Credit Act of 2018

Summary: H.R. 2683 would require consumer reporting agencies
to verify whether medical debt attributed to a veteran is in fact the
responsibility of the Department of Veterans Affairs (VA) and re-
quire VA to establish a database of information on veterans’ med-
ical debt.

CBO estimates that implementing the bill would cost $15 million
over the 2019-2022 period, assuming appropriation of the esti-
mated amounts.
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In addition, CBO estimates that enacting H.R. 2683 would in-
crease direct spending by $2 million over the 2019-2027 period for
the Consumer Financial Protection Bureau (CFPB) to update its
rules and expand its supervision of consumer reporting agencies.
Because enacting the bill would affect direct spending, pay-as-you-
go procedures apply. Enacting the bill would not affect revenues.

CBO estimates that enacting H.R. 2683 would not increase net
direct spending by more than $2.5 billion or on-budget deficits by
more than $5 billion in any of the four consecutive 10-year periods
beginning in 2028.

H.R. 2683 contains no intergovernmental mandates as defined in
the Unfunded Mandates Reform Act (UMRA).

The bill would impose a private-sector mandate by requiring
credit-reporting agencies to exclude some medical debt incurred by
veterans from their credit reports. CBO estimates that the incre-
mental cost to comply with the mandate would be minimal and
would fall well below the annual threshold established in UMRA
for private-sector mandates ($156 million in 2017, adjusted for in-
flation).

Estimated cost to the Federal Government: The estimated budg-
etary effect of H.R. 2683 is shown in the following table. The costs
of the legislation fall within budget functions 370 (advancement of
commerce) and 700 (veterans benefits and services).

By fiscal year, in millions of dollars—

2018
2018 2019 2020 2021 2022 2022

INCREASES IN SPENDING SUBJECT TO APPROPRIATION

Estimated Authorization Level 0 5 5 3 3 16
Estimated Outlays 0 4 5 3 3 15

CBO also estimates that enacting H.R. 2683 would increase direct spending by the Consumer Financial Protection Bureau by less than
;gggﬂpoe%ulg each year over 2018-2027 period. Those costs would total $1 million over the 2018-2022 period and $2 million over the 2018—
Basis of estimate: For this estimate, CBO assumes that H.R.
2683 will be enacted near the end of 2018, that the estimated
amounts will be appropriated each year, and that outlays will fol-
low historical spending patterns for the affected agencies.

Spending subject to appropriation

H.R. 2683 would modify the Fair Credit Reporting Act by requir-
ing consumer reporting agencies to verify whether medical debt at-
tributed to a veteran is the responsibility of VA. Not later than one
year after enactment, VA would be required to establish a database
to provide those agencies with timely access to information on vet-
erans’ medical debt that is related to care authorized or provided
by VA.

Using information from VA, CBO estimates that establishing
such a database would cost $9 million over the 2019-2020 period
and that providing ongoing technical support would cost $6 million
over the 2021-2022 period. As a result, CBO estimates that imple-
menting the bill would cost $15 million over the 2019-2022 period,;
such spending would be subject to the availability of appropriated
funds.



Direct spending

The CFPB generally has the authority to issue regulations under
the Fair Credit Reporting Act and has the authority to supervise
consumer reporting agencies. Using information from the CFPB,
CBO estimates that implementing H.R. 2683 would cost $2 million
over the 2019-2027 period for the agency to update its rules and
expand its supervision of credit-reporting agencies.

Pay-As-You-Go considerations: The Statutory Pay-As-You-Go Act
of 2010 establishes budget-reporting and enforcement procedures
for legislation affecting direct spending or revenues. CBO estimates
that enacting the bill would increase direct spending by $2 million
over the 2018-2027 period. Enacting the bill would not affect reve-
nues.

Increase in long-term direct spending and deficits: CBO esti-
mates that enacting H.R. 2683 would not increase net direct spend-
ing by more than $2.5 billion or on-budget deficits by more than
$5 billion in any of the four consecutive 10-year periods beginning
in 2028.

Mandates: H.R. 2683 contains no intergovernmental mandates as
defined in UMRA.

The bill would impose a private-sector mandate by requiring
credit-reporting agencies to exclude some medical debt incurred by
veterans from their credit reports. Such medical debt would not be
allowed to be included in a credit report until one year had passed
from the time the medical service had been provided. Credit-report-
ing agencies already have a six-month waiting period to report
medical debt for any person. Therefore, CBO estimates that the in-
cremental cost to comply with the mandate would be minimal and
would fall well below the annual threshold established in UMRA
for private-sector mandates ($156 million in 2017, adjusted for in-
flation).

Previous CBO estimate: On March 5, 2018, CBO transmitted a
cost estimate for S. 2155, the Economic Growth, Regulatory Relief,
and Consumer Protection Act, as reported by the Senate Com-
mittee on Banking, Housing, and Urban Affairs on December 18,
2017. Provisions in S. 2155 are similar to H.R. 2863 and CBO’s es-
timates of the budgetary effects of those provisions are the same.

Estimate prepared by: Federal Costs: Stephen Rabent (Consumer
Financial Protection Bureau) and Ann Futrell (Department of Vet-
erans Affairs); Mandates: Jon Sperl.

Estimate approved by: H. Samuel Papenfuss, Deputy Assistant
Director for Budget Analysis.

FEDERAL MANDATES STATEMENT

This information is provided in accordance with section 423 of
the Unfunded Mandates Reform Act of 1995.

The Committee has determined that the bill does not contain
Federal mandates on the private sector. The Committee has deter-
mined that the bill does not impose a Federal intergovernmental
mandate on State, local, or tribal governments.

ADVISORY COMMITTEE STATEMENT

No advisory committees within the meaning of section 5(b) of the
Federal Advisory Committee Act were created by this legislation.
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APPLICABILITY TO LEGISLATIVE BRANCH

The Committee finds that the legislation does not relate to the
terms and conditions of employment or access to public services or
accommodations within the meaning of the section 102(b)(3) of the
Congressional Accountability Act.

EARMARK IDENTIFICATION

With respect to clause 9 of rule XXI of the Rules of the House
of Representatives, the Committee has carefully reviewed the pro-
visions of the bill and states that the provisions of the bill do not
contain any congressional earmarks, limited tax benefits, or limited
tariff benefits within the meaning of the rule.

DUPLICATION OF FEDERAL PROGRAMS

In compliance with clause 3(c)(5) of rule XIII of the Rules of the
House of Representatives, the Committee states that no provision
of the bill establishes or reauthorizes: (1) a program of the Federal
Government known to be duplicative of another Federal program,;
(2) a program included in any report from the Government Ac-
countability Office to Congress pursuant to section 21 of Public
Law 111-139; or (3) a program related to a program identified in
the most recent Catalog of Federal Domestic Assistance, published
pursuant to the Federal Program Information Act (Pub. L. No. 95—
220, as amended by Pub. L. No. 98-169).

DISCLOSURE OF DIRECTED RULEMAKING

Pursuant to section 3(i) of H. Res. 5, (115th Congress), the fol-
lowing statement is made concerning directed rulemakings: The
Committee estimates that the bill requires no directed rulemakings
within the meaning of such section.

SECTION-BY-SECTION ANALYSIS OF THE LEGISLATION

Section 1. Short title

This section cites H.R. 2683 as the “Protecting Veterans Credit
Act of 2017.”

Section 2. Purpose
This section describes the purposes of this Act.

Section 3. Amendments to Fair Credit Reporting Act

This section amends the Fair Credit Reporting Act to exclude
from consumer report information related to:

(1) Certain medical debt incurred by a veteran if the hospital
care or medical services relating to the debt predates the credit
report by less than one year; and

(2) A fully paid or settled veteran’s medical debt that had
been characterized as delinquent, charged off, or in collection.

It also establishes a dispute process for consumer reporting agen-
cies with respect to such veterans’ medical debt.

This section creates a mechanism to aid the consumer reporting
agency in complying with requirements to exclude certain medical
debts from a consumer report, as there is no current system in
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place or service that would allow the consumer reporting agency to
certify that an individual is a veteran, or certify that a debt ques-
tion is related to the specific program.

To accomplish this, the Secretary of Veterans Affairs is required
to establish a database to allow consumer reporting agencies to
gegify whether a debt furnished to them is a veteran’s medical

ebt.

In addition, this section excludes from consumer report informa-
tion: (1) a veteran’s medical debt if the hospital care or medical
services relating to the debt antedates the credit report by less
than one year; and (2) a fully paid or settled veteran’s medical debt
that had been characterized as delinquent, charged off, or in collec-
tion. That information can be excluded if the consumer reporting
agency has “actual knowledge that the information is related to a
veteran’s medical debt and the consumer reporting agency is in
compliance with its obligation under section 4(e) of the Protecting
Veterans Credit Act of 2018.”

Section 4. Effective date

This section establishes an effective date that is 90 days after the
date of enactment of this Act.

CHANGES IN EXISTING LAW MADE BY THE BILL, AS REPORTED

In compliance with clause 3(e) of rule XIII of the Rules of the
House of Representatives, changes in existing law made by the bill,
as reported, are shown as follows (existing law proposed to be omit-
ted is enclosed in black brackets, new matter is printed in italic,
and existing law in which no change is proposed is shown in
roman):

FAIR CREDIT REPORTING ACT

TITLE VI—CONSUMER CREDIT REPORTING

* * * * * * *

§ 603. Definitions and rules of construction

(a) Definitions and rules of construction set forth in this section
are applicable for the purposes of this title.

(b) The term “person” means any individual, partnership, cor-
poration, trust, estate, cooperative, association, government or gov-
ernmental subdivision or agency, or other entity.

(¢) The term “consumer” means an individual.

(d) CONSUMER REPORT.—

(1) IN GENERAL.—The term “consumer report” means any
written, oral, or other communication of any information by a
consumer reporting agency bearing on a consumer’s credit wor-
thiness, credit standing, credit capacity, character, general rep-
utation, personal characteristics, or mode of living which is
used or expected to be used or collected in whole or in part for
the purpose of serving as a factor in establishing the con-
sumer’s eligibility for—

(A) credit or insurance to be used primarily for personal,
family, or household purposes;
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(B) employment purposes; or

(C) any other purpose authorized under section 604.

(2) ExcLusiONs.—Except as provided in paragraph (3), the
term “consumer report” does not include—

(A) subject to section 624, any—

(i) report containing information solely as to trans-
actions or experiences between the consumer and the
person making the report;

(il) communication of that information among per-
sons related by common ownership or affiliated by cor-
porate control; or

(iii) communication of other information among per-
sons related by common ownership or affiliated by cor-
porate control, if it is clearly and conspicuously dis-
closed to the consumer that the information may be
communicated among such persons and the consumer
is given the opportunity, before the time that the in-
formation is initially communicated, to direct that
such information not be communicated among such
persons;

(B) any authorization or approval of a specific extension
of credit directly or indirectly by the issuer of a credit card
or similar device;

(C) any report in which a person who has been requested
by a third party to make a specific extension of credit di-
rectly or indirectly to a consumer conveys his or her deci-
sion with respect to such request, if the third party advises
the consumer of the name and address of the person to
whom the request was made, and such person makes the
disclosures to the consumer required under section 615; or

(D) a communication described in subsection (o) or (x).

(3) RESTRICTION ON SHARING OF MEDICAL INFORMATION.—Ex-
cept for information or any communication of information dis-
closed as provided in section 604(g)(3), the exclusions in para-
graph (2) shall not apply with respect to information disclosed
to any person related by common ownership or affiliated by
corporate control, if the information is—

(A) medical information;

(B) an individualized list or description based on the
payment transactions of the consumer for medical products
or services; or

(C) an aggregate list of identified consumers based on
payment transactions for medical products or services.

(e) The term “investigative consumer report” means a consumer
report or portion thereof in which information on a consumer’s
character, general reputation, personal characteristics, or mode of
living is obtained through personal interviews with neighbors,
friends, or associates of the consumer reported on or with others
with whom he is acquainted or who may have knowledge con-
cerning any such items of information. However, such information
shall not include specific factual information on a consumer’s credit
record obtained directly from a creditor of the consumer or from a
consumer reporting agency when such information was obtained di-
rectly from a creditor of the consumer or from the consumer.
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(f) The term “consumer reporting agency” means any person
which, for monetary fees, dues, or on a cooperative nonprofit basis,
regularly engages in whole or in part in the practice of assembling
or evaluating consumer credit information or other information on
consumers for the purpose of furnishing consumer reports to third
parties, and which uses any means or facility of interstate com-
merce for the purpose of preparing or furnishing consumer reports.

(g) The term “file”, when used in connection with information on
any consumer, means all of the information on that consumer re-
corded and retained by a consumer reporting agency regardless of
how the information is stored.

(h) The term “employment purposes” when used in connection
with a consumer report means a report used for the purpose of
evaluating a consumer for employment, promotion, reassignment or
retention as an employee.

(i) MEDICAL INFORMATION.—The term “medical information”—

(1) means information or data, whether oral or recorded, in
any form or medium, created by or derived from a health care
provider or the consumer, that relates to—

(A) the past, present, or future physical, mental, or be-
havioral health or condition of an individual;

(B) the provision of health care to an individual; or

(C) the payment for the provision of health care to an in-
dividual.

(2) does not include the age or gender of a consumer, demo-
graphic information about the consumer, including a con-
sumer’s residence address or e-mail address, or any other infor-
mation about a consumer that does not relate to the physical,
mental, or behavioral health or condition of a consumer, in-
cluding the existence or value of any insurance policy.

(j) DEFINITIONS RELATING TO CHILD SUPPORT OBLIGATIONS.—

(1) OVERDUE SUPPORT.—The term “overdue support” has the
meaning given to such term in section 466(e) of the Social Se-
curity Act.

(2) STATE OR LOCAL CHILD SUPPORT ENFORCEMENT AGENCY.—
The term “State or local child support enforcement agency”
means a State or local agency which administers a State or
local program for establishing and enforcing child support obli-
gations.

(k) ADVERSE ACTION.—

(1) ACTIONS INCLUDED.—The term “adverse action”—

(A) has the same meaning as in section 701(d)(6) of the
Equal Credit Opportunity Act; and
(B) means—

(i) a denial or cancellation of, an increase in any
charge for, or a reduction or other adverse or unfavor-
able change in the terms of coverage or amount of, any
insurance, existing or applied for, in connection with
the underwriting of insurance;

(i1) a denial of employment or any other decision for
employment purposes that adversely affects any cur-
rent or prospective employee;

(ii1) a denial or cancellation of, an increase in any
charge for, or any other adverse or unfavorable change
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in the terms of, any license or benefit described in sec-
tion 604(a)(3)(D); and
(iv) an action taken or determination that is—

(I) made in connection with an application that
was made by, or a transaction that was initiated
by, any consumer, or in connection with a review
of an account under section 604(a)(3)(F)(ii); and

(II) adverse to the interests of the consumer.

(2) APPLICABLE FINDINGS, DECISIONS, COMMENTARY, AND OR-
DERS.—For purposes of any determination of whether an action
is an adverse action under paragraph (1)(A), all appropriate
final findings, decisions, commentary, and orders issued under
section 701(d)(6) of the Equal Credit Opportunity Act by the
Bureau or any court shall apply.

(!) FIrRM OFFER OF CREDIT OR INSURANCE.—The term “firm offer
of credit or insurance” means any offer of credit or insurance to a
consumer that will be honored if the consumer is determined,
based on information in a consumer report on the consumer, to
meet the specific criteria used to select the consumer for the offer,
except that the offer may be further conditioned on one or more of
the following:

(1) The consumer being determined, based on information in
the consumer’s application for the credit or insurance, to meet
specific criteria bearing on credit worthiness or insurability, as
applicable, that are established—

(A) before selection of the consumer for the offer; and

(B) for the purpose of determining whether to extend
credit or insurance pursuant to the offer.

(2) Verification—

(A) that the consumer continues to meet the specific cri-
teria used to select the consumer for the offer, by using in-
formation in a consumer report on the consumer, informa-
tion in the consumer’s application for the credit or insur-
ance, or other information bearing on the credit worthiness
or insurability of the consumer; or

(B) of the information in the consumer’s application for
the credit or insurance, to determine that the consumer
meets the specific criteria bearing on credit worthiness or
insurability.

(3) The consumer furnishing any collateral that is a require-
ment for the extension of the credit or insurance that was—

(A) established before selection of the consumer for the
offer of credit or insurance; and

(B) disclosed to the consumer in the offer of credit or in-
surance.

(m) CREDIT OR INSURANCE TRANSACTION THAT IS NOT INITIATED
BY THE CONSUMER.—The term “credit or insurance transaction that
is not initiated by the consumer” does not include the use of a con-
sumer report by a person with which the consumer has an account
or insurance policy, for purposes of—

(1) reviewing the account or insurance policy; or

(2) collecting the account.

(n) STATE.—The term “State” means any State, the Common-
wealth of Puerto Rico, the District of Columbia, and any territory
or possession of the United States.
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(0) EXCLUDED COMMUNICATIONS.—A communication is described
in this subsection if it is a communication—

(1) that, but for subsection (d)(2)(D), would be an investiga-
tive consumer report;

(2) that is made to a prospective employer for the purpose
of—

(A) procuring an employee for the employer; or

(B) procuring an opportunity for a natural person to
work for the employer;

(3) that is made by a person who regularly performs such
procurement;

(4) that is not used by any person for any purpose other than
a )purp(i)se described in subparagraph (A) or (B) of paragraph
(2); an

(5) with respect to which—

(A) the consumer who is the subject of the communica-
tion—

(i) consents orally or in writing to the nature and
scope of the communication, before the collection of
any information for the purpose of making the commu-
nication;

(ii) consents orally or in writing to the making of the
communication to a prospective employer, before the
making of the communication; and

(ii1) in the case of consent under clause (i) or (ii)
given orally, is provided written confirmation of that
consent by the person making the communication, not
later than 3 business days after the receipt of the con-
sent by that person;

(B) the person who makes the communication does not,
for the purpose of making the communication, make any
inquiry that if made by a prospective employer of the con-
sumer who is the subject of the communication would vio-
late any applicable Federal or State equal employment op-
portunity law or regulation; and

(C) the person who makes the communication—

(i) discloses in writing to the consumer who is the
subject of the communication, not later than 5 busi-
ness days after receiving any request from the con-
sumer for such disclosure, the nature and substance of
all information in the consumer’s file at the time of
the request, except that the sources of any information
that is acquired solely for use in making the commu-
nication and is actually used for no other purpose,
need not be disclosed other than under appropriate
discovery procedures in any court of competent juris-
diction in which an action is brought; and

(i1) notifies the consumer who is the subject of the
communication, in writing, of the consumer’s right to
request the information described in clause (i).

(p) CONSUMER REPORTING AGENCY THAT COMPILES AND MAIN-
TAINS FILES ON CONSUMERS ON A NATIONWIDE BasiS.—The term
“consumer reporting agency that compiles and maintains files on
consumers on a nationwide basis” means a consumer reporting
agency that regularly engages in the practice of assembling or eval-
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uating, and maintaining, for the purpose of furnishing consumer
reports to third parties bearing on a consumer’s credit worthiness,
credit standing, or credit capacity, each of the following regarding
consumers residing nationwide:

(1) Public record information.

(2) Credit account information from persons who furnish that
information regularly and in the ordinary course of business.

(q) DEFINITIONS RELATING TO FRAUD ALERTS.—

(1) ACTIVE DUTY MILITARY CONSUMER.—The term “active
duty military consumer” means a consumer in military service
who—

(A) is on active duty (as defined in section 101(d)(1) of
title 10, United States Code) or is a reservist performing
duty under a call or order to active duty under a provision
of law referred to in section 101(a)(13) of title 10, United
States Code; and

(B) is assigned to service away from the usual duty sta-
tion of the consumer.

(2) FRAUD ALERT; ACTIVE DUTY ALERT.—The terms “fraud
alert” and “active duty alert” mean a statement in the file of
a consumer that—

(A) notifies all prospective users of a consumer report re-
lating to the consumer that the consumer may be a victim
of fraud, including identity theft, or is an active duty mili-
tary consumer, as applicable; and

(B) is presented in a manner that facilitates a clear and
conspicuous view of the statement described in subpara-
graph (A) by any person requesting such consumer report.

(3) IDENTITY THEFT.—The term “identity theft” means a
fraud committed using the identifying information of another
person, subject to such further definition as the Bureau may
prescribe, by regulation.

(4) IDENTITY THEFT REPORT.—The term “identity theft re-
port” has the meaning given that term by rule of the Bureau,
and means, at a minimum, a report—

(A) that alleges an identity theft;

(B) that is a copy of an official, valid report filed by a
consumer with an appropriate Federal, State, or local law
enforcement agency, including the United States Postal In-
spection Service, or such other government agency deemed
appropriate by the Bureau; and

(C) the filing of which subjects the person filing the re-
port to criminal penalties relating to the filing of false in-
formation if, in fact, the information in the report is false.

(5) NEW CREDIT PLAN.—The term “new credit plan” means a
new account under an open end credit plan (as defined in sec-
tion 103(i) of the Truth in Lending Act) or a new credit trans-
action not under an open end credit plan.

(r) CREDIT AND DEBIT RELATED TERMS—

(1) CARD ISSUER.—The term “card issuer” means—

(A) a credit card issuer, in the case of a credit card; and

(B) a debit card issuer, in the case of a debit card.

(2) CrREDIT CARD.—The term “credit card” has the same
meaning as in section 103 of the Truth in Lending Act.
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(3) DEBIT CARD.—The term “debit card” means any card
issued by a financial institution to a consumer for use in initi-
ating an electronic fund transfer from the account of the con-
sumer at such financial institution, for the purpose of transfer-
ring money between accounts or obtaining money, property,
labor, or services.

(4) ACCOUNT AND ELECTRONIC FUND TRANSFER.—The terms
“account” and “electronic fund transfer” have the same mean-
ings as in section 903 of the Electronic Fund Transfer Act.

(5) CREDIT AND CREDITOR.—The terms “credit” and “creditor”
have the same meanings as in section 702 of the Equal Credit
Opportunity Act.

(s) FEDERAL BANKING AGENCY.—The term “Federal banking
agency” has the same meaning as in section 3 of the Federal De-
posit Insurance Act.

(t) FINANCIAL INSTITUTION.—The term “financial institution”
means a State or National bank, a State or Federal savings and
loan association, a mutual savings bank, a State or Federal credit
union, or any other person that, directly or indirectly, holds a
transaction account (as defined in section 19(b) of the Federal Re-
serve Act) belonging to a consumer.

(u) RESELLER.—The term “reseller” means a consumer reporting
agency that—

(1) assembles and merges information contained in the data-
base of another consumer reporting agency or multiple con-
sumer reporting agencies concerning any consumer for pur-
poses of furnishing such information to any third party, to the
extent of such activities; and

(2) does not maintain a database of the assembled or merged
information from which new consumer reports are produced.

(v) COMMISSION.—The term “Commission” means the Bureau.

(w) The term “Bureau” means the Bureau of Consumer Financial
Protection.

(x) NATIONWIDE SPECIALTY CONSUMER REPORTING AGENCY.—The
term “nationwide specialty consumer reporting agency” means a
consumer reporting agency that compiles and maintains files on
consumers on a nationwide basis relating to—

(1) medical records or payments;

(2) residential or tenant history;

(8) check writing history;

(4) employment history; or

(5) insurance claims.

(y) EXcLUSION OF CERTAIN COMMUNICATIONS FOR EMPLOYEE IN-
VESTIGATIONS.—

(1) COMMUNICATIONS DESCRIBED IN THIS SUBSECTION.—A
communication is described in this subsection if—

(A) but for subsection (d)2)(D), the communication
would be a consumer report;
(B) the communication is made to an employer in con-
nection with an investigation of—
(i) suspected misconduct relating to employment; or
(ii) compliance with Federal, State, or local laws and
regulations, the rules of a self-regulatory organization,
or any preexisting written policies of the employer;
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(C) the communication is not made for the purpose of in-
vestigating a consumer’s credit worthiness, credit stand-
ing, or credit capacity; and

(D) the communication is not provided to any person ex-
cept—

(i) to the employer or an agent of the employer;

(i1) to any Federal or State officer, agency, or depart-
ment, or any officer, agency, or department of a unit
of general local government;

(1ii) to any self-regulatory organization with regu-
latory authority over the activities of the employer or
employee;

(iv) as otherwise required by law; or

(v) pursuant to section 608.

(2) SUBSEQUENT DISCLOSURE.—After taking any adverse ac-
tion based in whole or in part on a communication described
in paragraph (1), the employer shall disclose to the consumer
a summary containing the nature and substance of the commu-
nication upon which the adverse action is based, except that
the sources of information acquired solely for use in preparing
what would be but for subsection (d)(2)(D) an investigative con-
sumer report need not be disclosed.

(8) SELF-REGULATORY ORGANIZATION DEFINED.—For purposes
of this subsection, the term “self-regulatory organization” in-
cludes any self-regulatory organization (as defined in section
3(a)(26) of the Securities Exchange Act of 1934), any entity es-
tablished under title I of the Sarbanes-Oxley Act of 2002, any
board of trade designated by the Commodity Futures Trading
Commission, and any futures association registered with such
Commission.

(z) VETERAN.—The term “veteran” has the meaning given the term
in section 101 of title 38, United States Code.
p g)aa) VETERAN’S MEDICAL DEBT.—The term “veteran’s medical
e t”—

(1) means a medical collection debt of a veteran owed to an
eligible non-Department of Veterans Affairs health care pro-
vider that was submitted to the Department for payment for
hec(zilth care authorized by the Department of Veterans Affairs;
an

(2) includes medical collection debt that the Department of
Veterans Affairs has wrongfully charged a veteran.

* * * * * * *

§605. Requirements relating to information contained in
consumer reports

(a) INFORMATION EXCLUDED FROM CONSUMER REPORTS.—Except
as authorized under subsection (b), no consumer reporting agency
may make any consumer report containing any of the following
items of information:

(1) Cases under title 11 of the United States Code or under
the Bankruptcy Act that, from the date of entry of the order
for relief or the date of adjudication, as the case may be, ante-
date the report by more than 10 years.

(2) Civil suits, civil judgments, and records of arrest that,
from date of entry, antedate the report by more than seven
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years or until the governing statute of limitations has expired,
whichever is the longer period.

(3) Paid tax liens which, from date of payment, antedate the
report by more than seven years.

(4) Accounts placed for collection or charged to profit and
loss which antedate the report by more than seven years.

(5) Any other adverse item of information, other than records
of convictions of crimes which antedates the report by more
than seven years.

(6) The name, address, and telephone number of any medical
information furnisher that has notified the agency of its status,
unless—

(A) such name, address, and telephone number are re-
stricted or reported using codes that do not identify, or
provide information sufficient to infer, the specific provider
or the nature of such services, products, or devices to a
person other than the consumer; or

(B) the report is being provided to an insurance company
for a purpose relating to engaging in the business of insur-
ance other than property and casualty insurance.

(7) Any information related to a veteran’s medical debt if the
date on which the hospital care, medical services, or extended
care services was rendered relating to the debt antedates the re-
port by less than one year if the consumer reporting agency has
actual knowledge that the information is related to a veteran’s
medical debt and the consumer reporting agency is in compli-
ance with its obligation under section 4(e) of the Protecting Vet-
erans Credit Act of 2018.

(8) Any information related to a fully paid or settled veteran’s
medical debt that had been characterized as delinquent,
charged off, or in collection if the consumer reporting agency
has actual knowledge that the information is related to a vet-
eran’s medical debt and the consumer reporting agency is in
compliance with its obligation under section 4(e) of the Pro-
tecting Veterans Credit Act of 2018.

(b) The provisions of paragraphs (1) through (5) of subsection (a)
are not applicable in the case of any consumer credit report to be
used in connection with—

(1) a credit transaction involving, or which may reasonably
be expected to involve, a principal amount of $150,000 or more;

(2) the underwriting of life insurance involving, or which
may reasonably be expected to involve, a face amount of
$150,000 or more; or

(3) the employment of any individual at an annual salary
which equals, or which may reasonably be expected to equal
$75,000, or more.

(c) RUNNING OF REPORTING PERIOD.—

(1) IN GENERAL.—The 7-year period referred to in paragraphs
(4) and (6) of subsection (a) shall begin, with respect to any de-
linquent account that is placed for collection (internally or by
referral to a third party, whichever is earlier), charged to profit
and loss, or subjected to any similar action, upon the expira-
tion of the 180-day period beginning on the date of the com-
mencement of the delinquency which immediately preceded the
collection activity, charge to profit and loss, or similar action.
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(2) EFFECTIVE DATE.—Paragraph (1) shall apply only to
items of information added to the file of a consumer on or after
the date that is 455 days after the date of enactment of the
Consumer Credit Reporting Reform Act of 1996.

(d) INFORMATION REQUIRED ToO BE DISCLOSED.—

(1) TITLE 11 INFORMATION.—Any consumer reporting agency
that furnishes a consumer report that contains information re-
garding any case involving the consumer that arises under title
11, United States Code, shall include in the report an identi-
fication of the chapter of such title 11 under which such case
arises if provided by the source of the information. If any case
arising or filed under title 11, United States Code, is with-
drawn by the consumer before a final judgment, the consumer
reporting agency shall include in the report that such case or
filing was withdrawn upon receipt of documentation certifying
such withdrawal.

(2) KEY FACTOR IN CREDIT SCORE INFORMATION.—Any con-
sumer reporting agency that furnishes a consumer report that
contains any credit score or any other risk score or predictor
on any consumer shall include in the report a clear and con-
spicuous statement that a key factor (as defined in section
609()(2)(B)) that adversely affected such score or predictor was
the number of enquiries, if such a predictor was in fact a key
factor that adversely affected such score. This paragraph shall
not apply to a check services company, acting as such, which
issues authorizations for the purpose of approving or proc-
essing negotiable instruments, electronic fund transfers, or
similar methods of payments, but only to the extent that such
company is engaged in such activities.

(e) INDICATION OF CLOSURE OF ACCOUNT BY CONSUMER.—If a
consumer reporting agency is notified pursuant to section 623(a)(4)
that a credit account of a consumer was voluntarily closed by the
consumer, the agency shall indicate that fact in any consumer re-
port that includes information related to the account.

(f) INDICATION OF DISPUTE BY CONSUMER.—If a consumer report-
ing agency is notified pursuant to section 623(a)(3) that informa-
tion regarding a consumer who was furnished to the agency is dis-
puted by the consumer, the agency shall indicate that fact in each
consumer report that includes the disputed information.

(g) TRUNCATION OF CREDIT CARD AND DEBIT CARD NUMBERS.—

(1) IN GENERAL.—Except as otherwise provided in this sub-
section, no person that accepts credit cards or debit cards for
the transaction of business shall print more than the last 5
digits of the card number or the expiration date upon any re-
ceipt provided to the cardholder at the point of the sale or
transaction.

(2) LimiTATION.—This subsection shall apply only to receipts
that are electronically printed, and shall not apply to trans-
actions in which the sole means of recording a credit card or
debit card account number is by handwriting or by an imprint
or copy of the card.

(3) ErrFECTIVE DATE.—This subsection shall become effec-
tive—

(A) 3 years after the date of enactment of this sub-
section, with respect to any cash register or other machine
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or device that electronically prints receipts for credit card
or debit card transactions that is in use before January 1,
2005; and

(B) 1 year after the date of enactment of this subsection,
with respect to any cash register or other machine or de-
vice that electronically prints receipts for credit card or
debit card transactions that is first put into use on or after
January 1, 2005.

(h) NOTICE OF DISCREPANCY IN ADDRESS.—

(1) IN GENERAL.—If a person has requested a consumer re-
port relating to a consumer from a consumer reporting agency
described in section 603(p), the request includes an address for
the consumer that substantially differs from the addresses in
the file of the consumer, and the agency provides a consumer
report in response to the request, the consumer reporting agen-
cy shall notify the requester of the existence of the discrepancy.

(2) REGULATIONS.—

(A) REGULATIONS REQUIRED.—The Bureau shall,, in con-
sultation with the Federal banking agencies, the National
Credit Union Administration, and the Federal Trade Com-
mission,, prescribe regulations providing guidance regard-
ing reasonable policies and procedures that a user of a con-
sumer report should employ when such user has received
a notice of discrepancy under paragraph (1).

(B) POLICIES AND PROCEDURES TO BE INCLUDED.—The
regulations prescribed under subparagraph (A) shall de-
scribe reasonable policies and procedures for use by a user
of a consumer report—

(i) to form a reasonable belief that the user knows
the identity of the person to whom the consumer re-
port pertains; and

(ii) if the user establishes a continuing relationship
with the consumer, and the user regularly and in the
ordinary course of business furnishes information to
the consumer reporting agency from which the notice
of discrepancy pertaining to the consumer was ob-
tained, to reconcile the address of the consumer with
the consumer reporting agency by furnishing such ad-
dress to such consumer reporting agency as part of in-
formation regularly furnished by the user for the pe-
riod in which the relationship is established.

* * *k & * * *k

§ 609. Disclosures to consumers

(a) Every consumer reporting agency shall, upon request, and
subject to section 610(a)(1), clearly and accurately disclose to the
consumer:

(1) All information in the consumer’s file at the time of the
request, except that—

(A) if the consumer to whom the file relates requests
that the first 5 digits of the social security number (or
similar identification number) of the consumer not be in-
cluded in the disclosure and the consumer reporting agen-
cy has received appropriate proof of the identity of the re-
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quester, the consumer reporting agency shall so truncate
such number in such disclosure; and

(B) nothing in this paragraph shall be construed to re-
quire a consumer reporting agency to disclose to a con-
sumer any information concerning credit scores or any
other risk scores or predictors relating to the consumer.

(2) The sources of the information; except that the sources of
information acquired solely for use in preparing an investiga-
tive consumer report and actually used for no other purpose
need not be disclosed: Provided, That in the event an action is
brought under this title, such sources shall be available to the
plaintiff under appropriate discovery procedures in the court in
which the action is brought.

(3)(A) Identification of each person (including each end-user
identified under section 607(e)(1)) that procured a consumer re-
port—

(i) for employment purposes, during the 2-year period
preceding the date on which the request is made; or

(i1) for any other purpose, during the 1-year period pre-
ceding the date on which the request is made.

(B) An identification of a person under subparagraph (A)
shall include—

(i) the name of the person or, if applicable, the trade
name (written in full) under which such person conducts
business; and

(i1) upon request of the consumer, the address and tele-
phone number of the person.

(C) Subparagraph (A) does not apply if—

(i) the end user is an agency or department of the
United States Government that procures the report from
the person for purposes of determining the eligibility of the
consumer to whom the report relates to receive access or
continued access to classified information (as defined in
section 604(b)(4)(E)(1)); and

(i) the head of the agency or department makes a writ-
ten finding as prescribed under section 604(b)(4)(A).

(4) The dates, original payees, and amounts of any checks
upon which is based any adverse characterization of the con-
sumer, included in the file at the time of the disclosure.

(5) A record of all inquiries received by the agency during
the 1-year period preceding the request that identified the con-
sumer in connection with a credit or insurance transaction that
was not initiated by the consumer.

(6) If the consumer requests the credit file and not the credit
score, a statement that the consumer may request and obtain
a credit score.

(b) The requirements of subsection (a) respecting the disclosure

of sources of information and the recipients of consumer reports do
not apply to information received or consumer reports furnished
prior to the effective date of this title except to the extent that the
matter involved is contained in the files of the consumer reporting
agency on that date.

(¢) SUMMARY OF RIGHTS TO OBTAIN AND DISPUTE INFORMATION
IN CONSUMER REPORTS AND TO OBTAIN CREDIT SCORES.—

(1) COMMISSION SUMMARY OF RIGHTS REQUIRED.—
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(A) IN GENERAL.—The Commission shall prepare a model
summary of the rights of consumers under this title.

(B) CONTENT OF SUMMARY.—The summary of rights pre-
p?red under subparagraph (A) shall include a description
0 —

(i) the right of a consumer to obtain a copy of a con-
sumer report under subsection (a) from each consumer
reporting agency;

(i) the frequency and circumstances under which a
consumer is entitled to receive a consumer report
without charge under section 612;

(iii) the right of a consumer to dispute information
in the file of the consumer under section 611;

(iv) the right of a consumer to obtain a credit score
from a consumer reporting agency, and a description
of how to obtain a credit score;

(v) the method by which a consumer can contact,
and obtain a consumer report from, a consumer re-
porting agency without charge, as provided in the reg-
ulations of the Bureau prescribed under section 211(c)
of the Fair and Accurate Credit Transactions Act of
2003; [and]

(vi) the method by which a consumer can contact,
and obtain a consumer report from, a consumer re-
porting agency described in section 603(w), as pro-
vided in the regulations of the Bureau prescribed
under section 612(a)(1)(C)[.1; and

(vii) the right of a veteran to dispute the inclusion of
veteran’s medical debt under section 611.

(C) AVAILABILITY OF SUMMARY OF RIGHTS.—The Commis-
sion shall—

(i) actively publicize the availability of the summary
of rights prepared under this paragraph;

(ii) conspicuously post on its Internet website the
availability of such summary of rights; and

(iii) promptly make such summary of rights avail-
able to consumers, on request.

(2) SUMMARY OF RIGHTS REQUIRED TO BE INCLUDED WITH
AGENCY DISCLOSURES.—A consumer reporting agency shall pro-
vide to a consumer, with each written disclosure by the agency
to the consumer under this section—

(A) the summary of rights prepared by the Bureau under
paragraph (1);

(B) in the case of a consumer reporting agency described
in section 603(p), a toll-free telephone number established
by the agency, at which personnel are accessible to con-
sumers during normal business hours;

(C) a list of all Federal agencies responsible for enforcing
any provision of this title, and the address and any appro-
priate phone number of each such agency, in a form that
will assist the consumer in selecting the appropriate agen-
cy;

(D) a statement that the consumer may have additional
rights under State law, and that the consumer may wish
to contact a State or local consumer protection agency or
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a State attorney general (or the equivalent thereof) to
learn of those rights; and

(E) a statement that a consumer reporting agency is not
required to remove accurate derogatory information from
the file of a consumer, unless the information is outdated
under section 605 or cannot be verified.

(d) SUMMARY OF RIGHTS OF IDENTITY THEFT VICTIMS.—

(1) IN GENERAL.—The Commission, in consultation with the
Federal banking agencies and the National Credit Union Ad-
ministration, shall prepare a model summary of the rights of
consumers under this title with respect to the procedures for
remedying the effects of fraud or identity theft involving credit,
an electronic fund transfer, or an account or transaction at or
with a financial institution or other creditor.

(2) SUMMARY OF RIGHTS AND CONTACT INFORMATION.—Begin-
ning 60 days after the date on which the model summary of
rights is prescribed in final form by the Bureau pursuant to
paragraph (1), if any consumer contacts a consumer reporting
agency and expresses a belief that the consumer is a victim of
fraud or identity theft involving credit, an electronic fund
transfer, or an account or transaction at or with a financial in-
stitution or other creditor, the consumer reporting agency
shall, in addition to any other action that the agency may take,
provide the consumer with a summary of rights that contains
all of the information required by the Bureau under paragraph
(1), and information on how to contact the Bureau to obtain
more detailed information.

(e) INFORMATION AVAILABLE TO VICTIMS.—

(1) IN GENERAL.—For the purpose of documenting fraudulent
transactions resulting from identity theft, not later than 30
days after the date of receipt of a request from a victim in ac-
cordance with paragraph (3), and subject to verification of the
identity of the victim and the claim of identity theft in accord-
ance with paragraph (2), a business entity that has provided
credit to, provided for consideration products, goods, or services
to, accepted payment from, or otherwise entered into a com-
mercial transaction for consideration with, a person who has
allegedly made unauthorized use of the means of identification
of the victim, shall provide a copy of application and business
transaction records in the control of the business entity, wheth-
er maintained by the business entity or by another person on
behalf of the business entity, evidencing any transaction al-
leged to be a result of identity theft to—

(A) the victim;

(B) any Federal, State, or local government law enforce-
ment agency or officer specified by the victim in such a re-
quest; or

(C) any law enforcement agency investigating the iden-
tity theft and authorized by the victim to take receipt of
records provided under this subsection.

(2) VERIFICATION OF IDENTITY AND CLAIM.—Before a business
entity provides any information under paragraph (1), unless
the business entity, at its discretion, otherwise has a high de-
gree of confidence that it knows the identity of the victim mak-
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ing a request under paragraph (1), the victim shall provide to
the business entity—

(A) as proof of positive identification of the victim, at the
election of the business entity—

(i) the presentation of a government-issued identi-
fication card;

(ii) personally identifying information of the same
type as was provided to the business entity by the un-
authorized person; or

(iii) personally identifying information that the busi-
ness entity typically requests from new applicants or
for new transactions, at the time of the victim’s re-
quest for information, including any documentation
described in clauses (i) and (ii); and

(B) as proof of a claim of identity theft, at the election
of the business entity—

(i) a copy of a police report evidencing the claim of
the victim of identity theft; and

(ii) a properly completed—

(I) copy of a standardized affidavit of identity
theft developed and made available by the Bu-
reau; or

(IT) an affidavit of fact that is acceptable to the
business entity for that purpose.

(3) PROCEDURES.—The request of a victim under paragraph
(1) shall—

(A) be in writing;

(B) be mailed to an address specified by the business en-
tity, if any; and

(C) if asked by the business entity, include relevant in-
formation about any transaction alleged to be a result of
identity theft to facilitate compliance with this section in-
cluding—

(i) if known by the victim (or if readily obtainable by
the victim), the date of the application or transaction;
and

(ii) if known by the victim (or if readily obtainable
by the victim), any other identifying information such
as an account or transaction number.

(4) NO CHARGE TO VICTIM.—Information required to be pro-
vided under paragraph (1) shall be so provided without charge.

(5) AUTHORITY TO DECLINE TO PROVIDE INFORMATION.—A
business entity may decline to provide information under para-
graph (1) if, in the exercise of good faith, the business entity
determines that—

(A) this subsection does not require disclosure of the in-
formation;

(B) after reviewing the information provided pursuant to
paragraph (2), the business entity does not have a high de-
gree of confidence in knowing the true identity of the indi-
vidual requesting the information;

(C) the request for the information is based on a mis-
representation of fact by the individual requesting the in-
formation relevant to the request for information; or
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(D) the information requested is Internet navigational
data or similar information about a person’s visit to a
website or online service.

(6) LIMITATION ON LIABILITY.—Except as provided in section
621, sections 616 and 617 do not apply to any violation of this
subsection.

(7) LIMITATION ON CIVIL LIABILITY.—No business entity may
be held civilly liable under any provision of Federal, State, or
other law for disclosure, made in good faith pursuant to this
subsection.

(8) NO NEW RECORDKEEPING OBLIGATION.—Nothing in this
subsection creates an obligation on the part of a business enti-
ty to obtain, retain, or maintain information or records that
are not otherwise required to be obtained, retained, or main-
tained in the ordinary course of its business or under other ap-
plicable law.

(9) RULE OF CONSTRUCTION.—

(A) IN GENERAL.—No provision of subtitle A of title V of
Public Law 106-102, prohibiting the disclosure of financial
information by a business entity to third parties shall be
used to deny disclosure of information to the victim under
this subsection.

(B) LiMITATION.—Except as provided in subparagraph
(A), nothing in this subsection permits a business entity to
disclose information, including information to law enforce-
ment under subparagraphs (B) and (C) of paragraph (1),
that the business entity is otherwise prohibited from dis-
closing under any other applicable provision of Federal or
State law.

(10) AFFIRMATIVE DEFENSE.—In any civil action brought to
enforce this subsection, it is an affirmative defense (which the
defendant must establish by a preponderance of the evidence)
for a business entity to file an affidavit or answer stating
that—

(A) the business entity has made a reasonably diligent
search of its available business records; and

(B) the records requested under this subsection do not
exist or are not reasonably available.

(11) DEFINITION OF VICTIM.—For purposes of this subsection,
the term “victim” means a consumer whose means of identi-
fication or financial information has been used or transferred
(or has been alleged to have been used or transferred) without
the authority of that consumer, with the intent to commit, or
to aid or abet, an identity theft or a similar crime.

(12) EFFECTIVE DATE.—This subsection shall become effective
180 days after the date of enactment of this subsection.

(13) EFFECTIVENESS STUDY.—Not later than 18 months after
the date of enactment of this subsection, the Comptroller Gen-
eral of the United States shall submit a report to Congress as-
sessing the effectiveness of this provision.

(f) DISCLOSURE OF CREDIT SCORES.—

(1) IN GENERAL.—Upon the request of a consumer for a credit
score, a consumer reporting agency shall supply to the con-
sumer a statement indicating that the information and credit
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scoring model may be different than the credit score that may
be used by the lender, and a notice which shall include—

(A) the current credit score of the consumer or the most
recent credit score of the consumer that was previously
calculated by the credit reporting agency for a purpose re-
lated to the extension of credit;

(]?i) the range of possible credit scores under the model
used;

(C) all of the key factors that adversely affected the cred-
it score of the consumer in the model used, the total num-
ber of which shall not exceed 4, subject to paragraph (9);

(D) the date on which the credit score was created; and

(E) the name of the person or entity that provided the
credit score or credit file upon which the credit score was
created.

(2) DEFINITIONS.—For purposes of this subsection, the fol-
lowing definitions shall apply:

(A) CREDIT SCORE.—The term “credit score”—

(i) means a numerical value or a categorization de-
rived from a statistical tool or modeling system used
by a person who makes or arranges a loan to predict
the likelihood of certain credit behaviors, including de-
fault (and the numerical value or the categorization
derived from such analysis may also be referred to as
a “risk predictor” or “risk score”); and

(11) does not include—

(I) any mortgage score or rating of an auto-
mated underwriting system that considers one or
more factors in addition to credit information, in-
cluding the loan to value ratio, the amount of
down payment, or the financial assets of a con-
sumer; or

(I1) any other elements of the underwriting
process or underwriting decision.

(B) KEY FACTORS.—The term “key factors” means all rel-
evant elements or reasons adversely affecting the credit
score for the particular individual, listed in the order of
their importance based on their effect on the credit score.

(3) TIMEFRAME AND MANNER OF DISCLOSURE.—The informa-
tion required by this subsection shall be provided in the same
timeframe and manner as the information described in sub-
section (a).

(4) APPLICABILITY TO CERTAIN USES.—This subsection shall
not be construed so as to compel a consumer reporting agency
to develop or disclose a score if the agency does not—

(A) distribute scores that are used in connection with
residential real property loans; or

(B) develop scores that assist credit providers in under-
standing the general credit behavior of a consumer and
predicting the future credit behavior of the consumer.

(5) APPLICABILITY TO CREDIT SCORES DEVELOPED BY ANOTHER
PERSON.—

(A) IN GENERAL.—This subsection shall not be construed
to require a consumer reporting agency that distributes
credit scores developed by another person or entity to pro-
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vide a further explanation of them, or to process a dispute
arising pursuant to section 611, except that the consumer
reporting agency shall provide the consumer with the
name and address and website for contacting the person or
entity who developed the score or developed the method-
ology of the score.

(B) EXCEPTION.—This paragraph shall not apply to a
consumer reporting agency that develops or modifies
scores that are developed by another person or entity.

(6) MAINTENANCE OF CREDIT SCORES NOT REQUIRED.—This
subsection shall not be construed to require a consumer report-
ing agency to maintain credit scores in its files.

(7) COMPLIANCE IN CERTAIN CASES.—In complying with this
subsection, a consumer reporting agency shall—

(A) supply the consumer with a credit score that is de-
rived from a credit scoring model that is widely distributed
to users by that consumer reporting agency in connection
with residential real property loans or with a credit score
that assists the consumer in understanding the credit scor-
ing assessment of the credit behavior of the consumer and
predictions about the future credit behavior of the con-
sumer; and

(B) a statement indicating that the information and
credit scoring model may be different than that used by
the lender.

(8) FAIR AND REASONABLE FEE.—A consumer reporting agen-
cy may charge a fair and reasonable fee, as determined by the
Bureau, for providing the information required under this sub-
section.

(9) USE OF ENQUIRIES AS A KEY FACTOR.—If a key factor that
adversely affects the credit score of a consumer consists of the
number of enquiries made with respect to a consumer report,
that factor shall be included in the disclosure pursuant to
paragraph (1)(C) without regard to the numerical limitation in
such paragraph.

(g) DISCLOSURE OF CREDIT SCORES BY CERTAIN MORTGAGE LEND-
ERS.—

(1) IN GENERAL.—Any person who makes or arranges loans
and who uses a consumer credit score, as defined in subsection
(f), in connection with an application initiated or sought by a
consumer for a closed end loan or the establishment of an open
end loan for a consumer purpose that is secured by 1 to 4 units
of residential real property (hereafter in this subsection re-
ferred to as the “lender”) shall provide the following to the con-
sumer as soon as reasonably practicable:

(A) INFORMATION REQUIRED UNDER SUBSECTION (f).—

(i) IN GENERAL.—A copy of the information identified
in subsection (f) that was obtained from a consumer
reporting agency or was developed and used by the
user of the information.

(ii) NOTICE UNDER SUBPARAGRAPH (D).—In addition
to the information provided to it by a third party that
provided the credit score or scores, a lender is only re-

quired to provide the notice contained in subpara-
graph (D).
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(B) DISCLOSURES IN CASE OF AUTOMATED UNDERWRITING
SYSTEM.—

(i) IN GENERAL.—If a person that is subject to this
subsection uses an automated underwriting system to
underwrite a loan, that person may satisfy the obliga-
tion to provide a credit score by disclosing a credit
score and associated key factors supplied by a con-
sumer reporting agency.

(i1)) NUMERICAL CREDIT SCORE.—However, if a nu-
merical credit score is generated by an automated un-
derwriting system used by an enterprise, and that
score is disclosed to the person, the score shall be dis-
Ez(ljcgsed to the consumer consistent with subparagraph

(iii) ENTERPRISE DEFINED.—For purposes of this sub-
paragraph, the term “enterprise” has the same mean-
ing as in paragraph (6) of section 1303 of the Federal
Housing Enterprises Financial Safety and Soundness
Act of 1992.

(C) DISCLOSURES OF CREDIT SCORES NOT OBTAINED FROM
A CONSUMER REPORTING AGENCY.—A person that is subject
to the provisions of this subsection and that uses a credit
score, other than a credit score provided by a consumer re-
porting agency, may satisfy the obligation to provide a
credit score by disclosing a credit score and associated key
factors supplied by a consumer reporting agency.

(D) NOTICE TO HOME LOAN APPLICANTS.—A copy of the
following notice, which shall include the name, address,
and telephone number of each consumer reporting agency
providing a credit score that was used:

“NOTICE TO THE HOME LOAN APPLICANT

“In connection with your application for a home loan, the lender
must disclose to you the score that a consumer reporting agency
distributed to users and the lender used in connection with your
home loan, and the key factors affecting your credit scores.

“The credit score is a computer generated summary calculated at
the time of the request and based on information that a consumer
reporting agency or lender has on file. The scores are based on data
about your credit history and payment patterns. Credit scores are
important because they are used to assist the lender in deter-
mining whether you will obtain a loan. They may also be used to
determine what interest rate you may be offered on the mortgage.
Credit scores can change over time, depending on your conduct,
how your credit history and payment patterns change, and how
credit scoring technologies change.

“Because the score is based on information in your credit history,
it is very important that you review the credit-related information
that is being furnished to make sure it is accurate. Credit records
may vary from one company to another.

“If you have questions about your credit score or the credit infor-
mation that is furnished to you, contact the consumer reporting
agency at the address and telephone number provided with this no-
tice, or contact the lender, if the lender developed or generated the
credit score. The consumer reporting agency plays no part in the
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decision to take any action on the loan application and is unable
to provide you with specific reasons for the decision on a loan appli-
cation.

“If you have questions concerning the terms of the loan, contact
the lender.”.

(E) ACTIONS NOT REQUIRED UNDER THIS SUBSECTION.—
This subsection shall not require any person to—

(i) explain the information provided pursuant to sub-
section (f);

(i) disclose any information other than a credit
score or key factors, as defined in subsection (f);

(ii1) disclose any credit score or related information
obtained by the user after a loan has closed;

(iv) provide more than 1 disclosure per loan trans-
action; or

(v) provide the disclosure required by this subsection
when another person has made the disclosure to the
consumer for that loan transaction.

(F) NO OBLIGATION FOR CONTENT.—

(i) IN GENERAL.—The obligation of any person pursu-
ant to this subsection shall be limited solely to pro-
viding a copy of the information that was received
from the consumer reporting agency.

(ii) LiMIT ON LIABILITY.—No person has liability
under this subsection for the content of that informa-
tion or for the omission of any information within the
report provided by the consumer reporting agency.

(G) PERSON DEFINED AS EXCLUDING ENTERPRISE.—AS
used in this subsection, the term “person” does not include
an enterprise (as defined in paragraph (6) of section 1303
of the Federal Housing Enterprises Financial Safety and
Soundness Act of 1992).

(2) PROHIBITION ON DISCLOSURE CLAUSES NULL AND VOID.—

(A) IN GENERAL.—Any provision in a contract that pro-
hibits the disclosure of a credit score by a person who
makes or arranges loans or a consumer reporting agency
is void.

(B) NO LIABILITY FOR DISCLOSURE UNDER THIS SUB-
SECTION.—A lender shall not have liability under any con-
tractual provision for disclosure of a credit score pursuant
to this subsection.

* * * * * * *

§611. Procedure in case of disputed accuracy

(a) REINVESTIGATIONS OF DISPUTED INFORMATION.—
(1) REINVESTIGATION REQUIRED.—

(A) IN GENERAL.—Subject to subsection (f) and except as
provided in subsection (g), if the completeness or accuracy
of any item of information contained in a consumer’s file
at a consumer reporting agency is disputed by the con-
sumer and the consumer notifies the agency directly, or in-
directly through a reseller, of such dispute, the agency
shall, free of charge, conduct a reasonable reinvestigation
to determine whether the disputed information is inac-
curate and record the current status of the disputed infor-
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mation, or delete the item from the file in accordance with
paragraph (5), before the end of the 30-day period begin-
ning on the date on which the agency receives the notice
of the dispute from the consumer or reseller.

(B) EXTENSION OF PERIOD TO REINVESTIGATE.—Except as
provided in subparagraph (C), the 30-day period described
in subparagraph (A) may be extended for not more than 15
additional days if the consumer reporting agency receives
information from the consumer during that 30-day period
that is relevant to the reinvestigation.

(C) LIMITATIONS ON EXTENSION OF PERIOD TO REINVES-
TIGATE.—Subparagraph (B) shall not apply to any reinves-
tigation in which, during the 30-day period described in
subparagraph (A), the information that is the subject of
the reinvestigation is found to be inaccurate or incomplete
or the consumer reporting agency determines that the in-
formation cannot be verified.

(2) PROMPT NOTICE OF DISPUTE TO FURNISHER OF INFORMA-
TION.—

(A) IN GENERAL.—Before the expiration of the 5-busi-
ness-day period beginning on the date on which a con-
sumer reporting agency receives notice of a dispute from
any consumer or a reseller in accordance with paragraph
(1), the agency shall provide notification of the dispute to
any person who provided any item of information in dis-
pute, at the address and in the manner established with
the person. The notice shall include all relevant informa-
tion regarding the dispute that the agency has received
from the consumer or reseller.

(B) PROVISION OF OTHER INFORMATION.—The consumer
reporting agency shall promptly provide to the person who
provided the information in dispute all relevant informa-
tion regarding the dispute that is received by the agency
from the consumer or the reseller after the period referred
to in subparagraph (A) and before the end of the period re-
ferred to in paragraph (1)(A).

(3) DETERMINATION THAT DISPUTE IS FRIVOLOUS OR IRRELE-
VANT.—

(A) IN GENERAL.—Notwithstanding paragraph (1), a con-
sumer reporting agency may terminate a reinvestigation of
information disputed by a consumer under that paragraph
if the agency reasonably determines that the dispute by
the consumer is frivolous or irrelevant, including by reason
of a failure by a consumer to provide sufficient information
to investigate the disputed information.

(B) NOTICE OF DETERMINATION.—Upon making any de-
termination in accordance with subparagraph (A) that a
dispute is frivolous or irrelevant, a consumer reporting
agency shall notify the consumer of such determination not
later than 5 business days after making such determina-
tion, by mail or, if authorized by the consumer for that
purpose, by any other means available to the agency.

(C) CONTENTS OF NOTICE.—A notice under subparagraph
(B) shall include—
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(i) the reasons for the determination under subpara-
graph (A); and

(i1) identification of any information required to in-
vestigate the disputed information, which may consist
of a standardized form describing the general nature
of such information.

(4) CONSIDERATION OF CONSUMER INFORMATION.—In con-
ducting any reinvestigation under paragraph (1) with respect
to disputed information in the file of any consumer, the con-
sumer reporting agency shall review and consider all relevant
information submitted by the consumer in the period described
in paragraph (1)(A) with respect to such disputed information.

(5) TREATMENT OF INACCURATE OR UNVERIFIABLE INFORMA-
TION.—

(A) IN GENERAL.—If, after any reinvestigation under
paragraph (1) of any information disputed by a consumer,
an item of the information is found to be inaccurate or in-
complete or cannot be verified, the consumer reporting
agency shall—

(i) promptly delete that item of information from the
file of the consumer, or modify that item of informa-
tion, as appropriate, based on the results of the re-
investigation; and

(i) promptly notify the furnisher of that information
that the information has been modified or deleted
from the file of the consumer.

(B) REQUIREMENTS RELATING TO REINSERTION OF PRE-
VIOUSLY DELETED MATERIAL.—

(i) CERTIFICATION OF ACCURACY OF INFORMATION.—If
any information is deleted from a consumer’s file pur-
suant to subparagraph (A), the information may not
be reinserted in the file by the consumer reporting
agency unless the person who furnishes the informa-
tion certifies that the information is complete and ac-
curate.

(i1) NOTICE TO CONSUMER.—If any information that
has been deleted from a consumer’s file pursuant to
subparagraph (A) is reinserted in the file, the con-
sumer reporting agency shall notify the consumer of
the reinsertion in writing not later than 5 business
days after the reinsertion or, if authorized by the con-
sumer for that purpose, by any other means available
to the agency.

(iii) ADDITIONAL INFORMATION.—ASs part of, or in ad-
dition to, the notice under clause (ii), a consumer re-
porting agency shall provide to a consumer in writing
not later than 5 business days after the date of the re-
insertion—

(I) a statement that the disputed information
has been reinserted;

(IT) the business name and address of any fur-
nisher of information contacted and the telephone
number of such furnisher, if reasonably available,
or of any furnisher of information that contacted
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the consumer reporting agency, in connection with
the reinsertion of such information; and

(ITT) a notice that the consumer has the right to
add a statement to the consumer’s file disputing
the accuracy or completeness of the disputed in-
formation.

(C) PROCEDURES TO PREVENT REAPPEARANCE.—A con-
sumer reporting agency shall maintain reasonable proce-
dures designed to prevent the reappearance in a con-
sumer’s file, and in consumer reports on the consumer, of
information that is deleted pursuant to this paragraph
(other than information that is reinserted in accordance
with subparagraph (B)()).

(D) AUTOMATED REINVESTIGATION SYSTEM.—Any con-
sumer reporting agency that compiles and maintains files
on consumers on a nationwide basis shall implement an
automated system through which furnishers of information
to that consumer reporting agency may report the results
of a reinvestigation that finds incomplete or inaccurate in-
formation in a consumer’s file to other such consumer re-
porting agencies.

(6) NOTICE OF RESULTS OF REINVESTIGATION.—

(A) IN GENERAL.—A consumer reporting agency shall
provide written notice to a consumer of the results of a re-
investigation under this subsection not later than 5 busi-
ness days after the completion of the reinvestigation, by
mail or, if authorized by the consumer for that purpose, by
other means available to the agency.

(B) CONTENTS.—As part of, or in addition to, the notice
under subparagraph (A), a consumer reporting agency
shall provide to a consumer in writing before the expira-
tion of the 5-day period referred to in subparagraph (A)—

(i) a statement that the reinvestigation is completed;

(i) a consumer report that is based upon the con-
sumer’s file as that file is revised as a result of the re-
investigation;

(iii) a notice that, if requested by the consumer, a
description of the procedure used to determine the ac-
curacy and completeness of the information shall be
provided to the consumer by the agency, including the
business name and address of any furnisher of infor-
mation contacted in connection with such information
and the telephone number of such furnisher, if reason-
ably available;

(iv) a notice that the consumer has the right to add
a statement to the consumer’s file disputing the accu-
racy or completeness of the information; and

(v) a notice that the consumer has the right to re-
quest under subsection (d) that the consumer report-
ing agency furnish notifications under that subsection.

(7) DESCRIPTION OF REINVESTIGATION PROCEDURE.—A con-
sumer reporting agency shall provide to a consumer a descrip-
tion referred to in paragraph (6)(B)(iii) by not later than 15
days after receiving a request from the consumer for that de-
scription.
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(8) EXPEDITED DISPUTE RESOLUTION.—If a dispute regarding
an item of information in a consumer’s file at a consumer re-
porting agency is resolved in accordance with paragraph (5)(A)
by the deletion of the disputed information by not later than
3 business days after the date on which the agency receives no-
tice of the dispute from the consumer in accordance with para-
graph (1)(A), then the agency shall not be required to comply
with paragraphs (2), (6), and (7) with respect to that dispute
if the agency—

(A) provides prompt notice of the deletion to the con-
sumer by telephone;

(B) includes in that notice, or in a written notice that ac-
companies a confirmation and consumer report provided in
accordance with subparagraph (C), a statement of the con-
sumer’s right to request under subsection (d) that the
agency furnish notifications under that subsection; and

(C) provides written confirmation of the deletion and a
copy of a consumer report on the consumer that is based
on the consumer’s file after the deletion, not later than 5
business days after making the deletion.

(b) If the reinvestigation does not resolve the dispute, the con-
sumer may file a brief statement setting forth the nature of the
dispute. The consumer reporting agency may limit such statements
to not more than one hundred words if it provides the consumer
with assistance in writing a clear summary of the dispute.

(c) Whenever a statement of a dispute is filed, unless there is
reasonable grounds to believe that it is frivolous or irrevelant, the
consumer reporting agency shall, in any subsequent consumer re-
port containing the information in question, clearly note that it is
disputed by the consumer and provide either the consumer’s state-
ment or a clear and accurate codification or summary thereof.

(d) Following any deletion of information which is found to be in-
accurate or whose accuracy can no longer be verified or any nota-
tion as to disputed information, the consumer reporting agency
shall, at the request of the consumer, furnish notification that the
item has been deleted or the statement, codification or summary
pursuant to subsection (b) or (c) to any person specifically des-
ignated by the consumer who has within two years prior thereto re-
ceived a consumer report for employment purposes, or within six
months prior thereto received a consumer report for any other pur-
pose, which contained the deleted or disputed information.

(e) TREATMENT OF COMPLAINTS AND REPORT TO CONGRESS.—

(1) IN GENERAL.—The Commission shall—

(A) compile all complaints that it receives that a file of
a consumer that is maintained by a consumer reporting
agency described in section 603(p) contains incomplete or
inaccurate information, with respect to which, the con-
sumer appears to have disputed the completeness or accu-
racy with the consumer reporting agency or otherwise uti-
lized the procedures provided by subsection (a); and

(B) transmit each such complaint to each consumer re-
porting agency involved.

(2) ExcLusioN.—Complaints received or obtained by the Bu-
reau pursuant to its investigative authority under the Con-
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sumer Financial Protection Act of 2010 shall not be subject to
paragraph (1).

(3) AGENCY RESPONSIBILITIES.—Each consumer reporting
agency described in section 603(p) that receives a complaint
transmitted by the Bureau pursuant to paragraph (1) shall—

(A) review each such complaint to determine whether all
legal obligations imposed on the consumer reporting agen-
cy under this title (including any obligation imposed by an
applicable court or administrative order) have been met
with respect to the subject matter of the complaint;

(B) provide reports on a regular basis to the Bureau re-
garding the determinations of and actions taken by the
consumer reporting agency, if any, in connection with its
review of such complaints; and

(C) maintain, for a reasonable time period, records re-
garding the disposition of each such complaint that is suf-
ficient to demonstrate compliance with this subsection.

(4) RULEMAKING AUTHORITY.—The Bureau may prescribe
regulations, as appropriate to implement this subsection.

(5) ANNUAL REPORT.—The Bureau shall submit to the Com-
mittee on Banking, Housing, and Urban Affairs of the Senate
and the Committee on Financial Services of the House of Rep-
resentatives an annual report regarding information gathered
by the Bureau under this subsection.

(f) REINVESTIGATION REQUIREMENT APPLICABLE TO RESELLERS.—

(1) EXEMPTION FROM GENERAL REINVESTIGATION REQUIRE-
MENT.—Except as provided in paragraph (2), a reseller shall be
exempt from the requirements of this section.

(2) ACTION REQUIRED UPON RECEIVING NOTICE OF A DIS-
PUTE.—If a reseller receives a notice from a consumer of a dis-
pute concerning the completeness or accuracy of any item of in-
formation contained in a consumer report on such consumer
produced by the reseller, the reseller shall, within 5 business
days of receiving the notice, and free of charge—

(A) determine whether the item of information is incom-
plete or inaccurate as a result of an act or omission of the
reseller; and

(B) if—

(i) the reseller determines that the item of informa-
tion is incomplete or inaccurate as a result of an act
or omission of the reseller, not later than 20 days after
receiving the notice, correct the information in the
consumer report or delete it; or

(11) if the reseller determines that the item of infor-
mation is not incomplete or inaccurate as a result of
an act or omission of the reseller, convey the notice of
the dispute, together with all relevant information
provided by the consumer, to each consumer reporting
agency that provided the reseller with the information
that is the subject of the dispute, using an address or
a notification mechanism specified by the consumer re-
porting agency for such notices.

(3) RESPONSIBILITY OF CONSUMER REPORTING AGENCY TO NO-
TIFY CONSUMER THROUGH RESELLER.—Upon the completion of a
reinvestigation under this section of a dispute concerning the
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completeness or accuracy of any information in the file of a
consumer by a consumer reporting agency that received notice
of the dispute from a reseller under paragraph (2)—

(A) the notice by the consumer reporting agency under
paragraph (6), (7), or (8) of subsection (a) shall be provided
to the reseller in lieu of the consumer; and

(B) the reseller shall immediately reconvey such notice
to the consumer, including any notice of a deletion by tele-
phone in the manner required under paragraph (8)(A).

(4) RESELLER REINVESTIGATIONS.—No provision of this sub-
section shall be construed as prohibiting a reseller from con-
ducting a reinvestigation of a consumer dispute directly.

(g) DISPUTE PROCESS FOR VETERAN’S MEDICAL DEBT.—

(1) IN GENERAL.—With respect to a veteran’s medical debt, the
veteran may submit a notice described in paragraph (2), proof
of liability of the Department of Veterans Affairs for payment
of that debt, or documentation that the Department of Veterans
Affairs is in the process of making payment for authorized hos-
pital care, medical services, or extended care services rendered
to a consumer reporting agency or a reseller to dispute the in-
clusion of that debt on a consumer report of the veteran.

(2) NOTIFICATION TO VETERAN.—The Department of Veterans
Affairs shall submit to a veteran, not later than 30 days after
the Department of Veterans Affairs assumes such liability, a
written notice that the Department of Veterans Affairs has as-
sumed liability for part or all of a veteran’s medical debt.

(3) DELETION OF INFORMATION FROM FILE.—If a consumer re-
porting agency receives notice, proof of liability, or documenta-
tion under paragraph (1), the consumer reporting agency, not
later than 30 days after receipt, and free of charge to the vet-
eran, shall delete all information relating to the veteran’s med-
ical debt from the file of the veteran and notify the furnisher
and the veteran of that deletion.

* * k & * * k

O




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams true
  /MaxSubsetPct 100
  /Optimize false
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts false
  /TransferFunctionInfo /Preserve
  /UCRandBGInfo /Preserve
  /UsePrologue true
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages false
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth 8
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /FlateEncode
  /AutoFilterColorImages false
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages false
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth 8
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /FlateEncode
  /AutoFilterGrayImages false
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages false
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck true
  /PDFX3Check false
  /PDFXCompliantPDFOnly true
  /PDFXNoTrimBoxError false
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (U.S. Web Coated \050SWOP\051 v2)
  /PDFXOutputConditionIdentifier (CGATS TR 001)
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <>
    /CHT <>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV <>
    /HUN <>
    /ITA (Utilizzare queste impostazioni per creare documenti Adobe PDF che devono essere conformi o verificati in base a PDF/X-1a:2001, uno standard ISO per lo scambio di contenuto grafico. Per ulteriori informazioni sulla creazione di documenti PDF compatibili con PDF/X-1a, consultare la Guida dell'utente di Acrobat. I documenti PDF creati possono essere aperti con Acrobat e Adobe Reader 4.0 e versioni successive.)
    /JPN <>
    /KOR <>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die moeten worden gecontroleerd of moeten voldoen aan PDF/X-1a:2001, een ISO-standaard voor het uitwisselen van grafische gegevens. Raadpleeg de gebruikershandleiding van Acrobat voor meer informatie over het maken van PDF-documenten die compatibel zijn met PDF/X-1a. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 4.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents that are to be checked or must conform to PDF/X-1a:2001, an ISO standard for graphic content exchange.  For more information on creating PDF/X-1a compliant PDF documents, please refer to the Acrobat User Guide.  Created PDF documents can be opened with Acrobat and Adobe Reader 4.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /HighResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


		Superintendent of Documents
	2022-01-31T21:56:47-0500
	Government Publishing Office, Washington, DC 20401
	Government Publishing Office
	Government Publishing Office attests that this document has not been altered since it was disseminated by Government Publishing Office




