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The PRESIDING OFFICER. If there
is no further debate, the question oc-
curs on agreeing to the conference re-
port.

So the conference report was agreed
to.

Mr. DOLE addressed the Chair.

The PRESIDING OFFICER. The
Chair recognizes the majority leader.

Mr. DOLE. What is the pending bill?

The PRESIDING OFFICER. The
pending business will be H.R. 1158.

Mr. DOLE. Mr. President, I suggest
the absence of a quorum.

The PRESIDING OFFICER. The
clerk will call the roll.

The assistant legislative clerk pro-
ceeded to call the roll.

Mrs. MURRAY. Mr. President, I ask
unanimous consent that the order for
the quorum call be rescinded.

The PRESIDING OFFICER. Without
objection, it is so ordered.

The Chair recognizes the majority
leader.

MORNING BUSINESS

Mr. DOLE. I now ask for the trans-
action of routine morning business not
to exceed 15 minutes, with the Senator
from Washington being permitted to
speak for 10 minutes as in morning
business.

——————

CORPORATION FOR PUBLIC
BROADCASTING

Mrs. MURRAY. Mr. President, I
thank the Chair.

Mr. President, I must rise today to
support a program that some in this
body may argue is unnecessary, but
that the American people whole-
heartedly support.

As we debate the very difficult ques-
tion of eliminating funds to various
agencies, it frustrates me that some of
my colleagues blindly lump the Cor-
poration for Public Broadcasting into a
general pool of rescissions.

The Corporation for Public Broad-
casting is a true public service, owned
by the American people. What other
Government program can we claim
reaches 99 percent of all Americans?

Since 1967, CPB has developed public
telecommunications services of the
highest quality to serve the American
people. All of us on this floor agonize
over what serves the taxpayer most.

Certainly, public broadcasting has
proven itself as a national asset sup-
porting television and radio stations in
all 50 States, the District of Columbia,
Puerto Rico, American Samoa, Guam,
and the Virgin Islands.

Last year, CPB funded 351 public tel-
evision stations and 629 public radio
stations. Each week NPR touches the
lives of 16 million listeners and more
than 100 million viewers tune in to PBS
weekly.

The numbers show that CPB is a Gov-
ernment program that works, and
serves the people of this country. It is
one program where the American tax-
payer is actually seeing a return on
their dollar.
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But is CPB a luxury? In these days of
deficit reduction, can we afford this
service? In thinking about this ques-
tion, I have reflected back on my role
as a mother and teacher.

I am not independently wealthy and
have been faced with balancing a
checkbook my entire life. When times
are tough, everyone suffers, but never
have I sacrificed the education of my
children.

All parents worry about the uncer-
tain future of their sons or daughters.
Frankly, that is why I am so com-
mitted to continued funding for the
Corporation for Public Broadcasting.

Education is at the heart of what
public broadcasting does. CPB reaches
almost every home, school, and busi-
ness in America to make important
learning resources available.

CPB is dedicated to helping and in-
spiring learners of all ages, in schools,
at colleges and universities, at work,
and at home.

Public broadcasting is not subsidized
television but rather accessible edu-
cation. More than three-quarters of the
country’s public television stations
offer for-credit adult courses at various
levels.

Since 1981, 2.8 million people have
taken public broadcasting telecourses
for college credit. Over 29 million stu-
dents in over 70,000 schools receive pub-
lic TV as an educational resource. Of
the top 10 television programs used by
teachers in the classroom, 6 are from
public TV.

Sure, some may classify public
broadcasting as entertainment. I even
admit that I became absorbed in ‘‘The
Civil War” and rushed home to catch
“Baseball.”” But therein lies the secret
of public broadcasting. Its ability to
education while holding our attention.

From ‘The Electric Company’ to
‘““MacNeil-Lehrer,” from “Carmen
Sandiego” to ‘‘Great Performances,”
CPB has captivated audiences and pro-
vided an educational alternative to
network television.

Children today need the same edu-
cational stimulation my children had
access to, if not more so. Changing
family structures and working parents
mean more and more children are left
home alone. These are the children de-
pendent upon ‘‘Sesame Street’’ and
“Barney’’ for guidance, education and
solace. If there is no one at home to
pull the kids away from the set, or to
choose programming, can’t the Govern-
ment at least provide an accessible al-
ternative which stimulates learning?

The average public television station
airs more than 5 hours of quality, non-
commercial children’s programming
every single day and 22.4 million chil-
dren watch public television each
week. The futures of these children can
be dramatically shaped by the pro-
grams they watch each day.

Remember that 1 year of program-
ming from PBS and NPR, costs each
U.S. citizen just $1.09. Less than a
penny a day. In fact, CPB’s entire an-
nual budget equals what the networks
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make in just 15 minutes of Super Bowl
commercials.

More than 95 percent of CPB funds go
back to communities nationwide as
support for their broadcast operations.
More importantly, for every $1 of Fed-
eral funding directed through CPB, sta-
tions raise more than $6 from other
sources.

I urge my colleagues on their next
visit home to tune in a publicly sup-
ported station within their State.
Radio stations such as KPBX in Spo-
kane and KFAE in Richland and tele-
vision stations like KCTS in Seattle
and KYVE in Yakima will prove to you
how far a minimal Federal investment
can be stretched.

Mr. President, the question here is
should there be public television. My
answer is a solid, loud yes.

Just as we have public schools, public
libraries, public roads, and public
parks, we should have public tele-
vision.

“Public”’ means we, you, and I, own
it. We have a say. We have input. We
have access.

To only have private television
means that those who can afford to
own the airwaves will decide what we
watch and who can watch. Someone
else, someone with the wealth to afford
it, will decide what opinions will be
aired and whose words will be heard.

I believe it is imperative that the
public have access and input to the air-
waves.

Let us not be the Congress that is
known as the one who took the public
out of television.

Let this Congress be remembered for
turning the tide on the deficit, but let
us do so without sacrificing our chil-
dren, their education and their future.

Mr. President, I yield the floor.

The PRESIDING OFFICER. The
Chair recognizes the majority leader.

THE FOURTH ANNUAL
FIREFIGHTERS CHALLENGE

Mr. DOLE. Mr. President, as a long-
time supporter of our Nation’s fire-
fighters, I am honored to sponsor this
resolution that will allow the Congres-
sional Fire Service Institute to hold its
Fourth Annual Firefighters Challenge
on April 26, 1994, in the park across
from the Russell Senate Office Build-
ing.

Widely regarded as the most exciting
firefighting competition in the Nation,
firefighters from as far away as Cali-
fornia, Florida, and Ontario, Canada,
are scheduled to compete in an event
that demonstrates the level of fitness
and conditioning essential for today’s
fire service.

Twenty-four hours a day, 365 days a
year, firefighters are on stand by—
ready to come to our aid. These well-
trained men and women are our first
line of defense against fires and a host
of other natural disasters. It is my
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