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heard about those. Discretionary
spending as a percent of gross domestic
product was 12 percent. The Reagan
years, it dropped to 9.5. The Bush
years, it dropped to 8.5. The Clinton

years, 6.8. Nondefense, though, 3.7.
Johnson. Reagan, 3.5.
ORDER OF BUSINESS
Ms. KAPTUR. Mr. Speaker, | ask

unanimous consent to reclaim my 5
minutes that was yielded to me earlier
in the evening.

The SPEAKER pro tempore (Mr.
SCARBOROUGH). Is there objection to
the request of the gentlewoman from
Ohio?

Mr. CUNNINGHAM. Mr. Speaker, re-
serving the right to object, and | will
not if the gentlewoman from Ohio will
agree with this. The gentleman from
Texas (Mr. STENHOLM) has just spoken.
I would like to make maybe a 1- or 2-
minute comment. | have to run to a
dinner.

Mr. STENHOLM. Mr. Speaker, | can
yield from my time.

Ms. KAPTUR. Mr. Speaker, | have no
problem with that.

ONGOING SAGA OF BUDGET
SURPLUS

The SPEAKER pro tempore. Under
the Speaker’s announced policy of Jan-
uary 6, 1999, the gentleman from Texas
(Mr. STENHOLM) is recognized for 60
minutes as the designee of the minor-
ity leader.

Mr. STENHOLM. Mr. Speaker, | yield
to the gentleman from California (Mr.
CUNNINGHAM).

REASONS FOR ECONOMIC PROSPERITY IN
AMERICA

Mr. CUNNINGHAM. First of all, 1
agree with the gentleman that it is
Congress that spends money. Congress
is responsible for the budgets that go
forward. The President and the Vice
President make recommendations. My
point is that those recommendations
have not been wise. The recommenda-
tions that we have made have been
fought, whether it is welfare reform,
balanced budget and so on.

Secondly, the defense, we spent the
money. | believe that, without the 1993
defense cuts, without the additional
cuts, without the 149 deployments
which has mostly come in, and the gen-
tleman from Texas | think would
agree, comes out of operation and
maintenance for the military, those
cuts have come deep.

There is also, fraud, waste, and abuse
within DOD. We need to eliminate that
as well, and | will work with the gen-
tleman on that. But when it says that
we are responsible for the state of the
military, | disagree in the fact that we
have been unable, whether it was ex-
tension of Somalia or Haiti or Kosovo
and Bosnia, all of those different
things, that that has put an additional
toll on our military that we would not
have had if we had not been forced into
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those peacekeeping missions. That is
all 1 wanted to make a statement for.

Mr. STENHOLM. Mr. Speaker, |
thank the gentleman from California
(Mr. CUNNINGHAM) for that comment.
Again, in that area, he and | are going
to find that we agree a heck of a lot
more than we disagree. But | wish he
could stick around for the remaining
hour because | would love to have a
good honest discussion about where we
might differ on some of how we get to
that point. But maybe next time.

Mr. CUNNINGHAM. Mr. Speaker, |
would be glad to arm wrestle with the
gentleman from Texas (Mr. STENHOLM)
or even the gentlewoman from Ohio
(Ms. KAPTUR) in the future.

Mr. STENHOLM. Mr. Speaker, | yield
to the gentlewoman from Ohio (Ms.
KAPTUR).

MARKETING OF VIOLENCE TO CHILDREN BY

ENTERTAINMENT INDUSTRY

Ms. KAPTUR. Mr. Speaker, | thank
the kind gentleman from Texas (Mr.
STENHOLM) for yielding me a few brief
moments here. | will not encroach on
his time. 1 know he has been waiting.
No one has been a finer leader on the
issue of balancing our budget and get-
ting the long-term debt and the annual
deficits down than the gentleman from
Texas (Mr. STENHOLM). He has been a
leader for all of us. So for him to yield
me a few moments of his time this
evening is a great privilege for me, and
| thank the gentleman so very much.

Mr. Speaker, | wanted to enter some
remarks in the RECORD here concerning
the recent ruling by the Federal Trade
Commission that was highlighted in
the New York Times yesterday and in
every major newspaper around the
country with the headline: ‘““Violence
in the Media is Aimed at the Young,
Federal Trade Commission says. Re-
port finds pervasive and aggressive
marketing of films and video games to
our youth.”

I am so concerned about this | will be
sending parts of my remarks tonight to
the gentleman who represents the mo-
tion picture industry here in Wash-
ington, Mr. Jack Valenti, along with
the heads of all of our three major
commercial networks, along with the
heads of those that sponsor MTV in our
country, to say that we are the most
affluent society in the world; and yet
we witness constantly school shoot-
ings, teens committing murders, first
graders carrying guns into our schools
to shoot fellow students.

We can all ask ourselves what is hap-
pening deep inside this society and why
do we have to read about children com-
mitting crimes, violent crimes almost
on a daily basis. With all the national
reports indicating major crime is com-
ing down in our country, why is it that
parents in my neighborhood feel that
they cannot allow their children to
ride their bicycles more than two
blocks away from the house because
they fear for their lives and for their
health?

We live in a very, very working-class
normal community in our country
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where people go to work every day,
where seniors reside and so forth.

Following the terrible events at Col-
umbine High School last year, Presi-
dent Clinton ordered the Federal Trade
Commission to investigate the role
that the entertainment industry
played in promoting youth violence.
The report that came out by chairman
Pitofsky of the Commission says, and |
quote: “For all three industry seg-
ments, the answer is yes. Targeted
marketing to children of entertain-
ment products with violent content is
pervasive and aggressive. Whether we
are talking about music recording,
movies or computer games, companies
in each entertainment segment rou-
tinely end run and thereby undermine
parental warnings by target marketing
their products to young audiences.”

I bring this up also because we did a
recent survey in our office of constitu-
ents in our district asking them about
television.
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Seventy-three percent of the respond-
ents graded the impact of television on
America’s youth as unwholesome with
a negative impact on youth develop-
ment. Moreover, when asked to list
three major concerns facing our coun-
try, constituents in Ohio’s Ninth Dis-
trict responded television, radio, and
movies contributed to the moral
debasement of our youth.

If that is not bad enough, and that is
the reason | am down here tonight, |
received this letter from the country of
Ukraine this week from a religious
leader in that country who says to me,
““Congresswoman, you know, there is a
deep economical crisis in our country
today. Social wounds are opened like
crimes, alcoholism, prostitution, drugs,
and much of the humanitarian help
coming from all over the world is in
the form of clothing and food and med-
ical goods. But, please, there is a lot of
bad, immoral, wild nourishment,” and
he puts those words in quotes,” that
comes here as an ultra modern one.

“All this stinking mud that comes to
Ukraine comes from America and from
Europe. The cult of violence and por-
nography just fell as locusts onto our
children’s souls and their schools, their
houses, and on the streets.

“The television today is working for
hell, straight. Children are unprotected
as no one else.”

So | say to those in charge of the vis-
ual images put before the people of the
world, when a Member of Congress re-
ceives a letter like this from a citizen
in another country, | have to tell you,
it is a heavy burden that we carry of
true embarrassment.

How do we defend this not just here
at home, but abroad? It is defenseless.
You cannot be happy about any of this.

Do my colleagues know what he
asks? And | am going to ask Mr. Va-
lenti, 1 am going to ask the major
media moguls of our country. He says,
“We need help with ethics in our
schools. We need help with printing
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