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at least $1 million savings within 10 
years. We reached that goal in 5 years 
ahead of schedule, and we continue to 
increase the efficiency and get the ben-
efit, $2.5 million last year, 20 percent 
saving in energy cost. 

There is land-use planning, broad 
transportation choices, people living 
closer to where they work. All these 
are among the reasons that Portland’s 
greenhouse gas emissions since 1990 on 
a per capita basis have fallen by 12.5 
percent, unlike probably any other 
American city. 

So my congratulations to the Speak-
er. My thanks for having a chance to 
play a role as we use this select com-
mittee for the Federal Government to 
help catch up with the rest of the 
world. 
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U.S. SERVICES INDUSTRY 
ESSENTIAL TO GLOBAL ECONOMY 
The SPEAKER pro tempore. Pursu-

ant to the order of the House of Janu-
ary 4, 2007, the gentleman from Cali-
fornia (Mr. DREIER) is recognized dur-
ing morning hour debates for 5 min-
utes. 

Mr. DREIER. Madam Speaker, when 
we look at the issue of globalization 
and the rapid economic rise of coun-
tries like India and China, critical 
questions about the continued competi-
tiveness of the U.S. economy are un-
derstandably raised. Are there indus-
tries where we still have a comparative 
advantage? Can we compete with coun-
tries that have more than a billion peo-
ple? Will the power of our innovation 
maintain our global economic leader-
ship? These are complicated questions 
that demand a thorough analysis of our 
economy, our strengths and our weak-
nesses and the policies we are pursuing. 
I have explored some of these very 
issues in recent weeks from some re-
marks I have been making here in the 
House. 

Actually, as we look at the very posi-
tive indicators we have in the U.S. 
economy, we are thriving because of 
our engagement in the worldwide mar-
ketplace. Because of the complexity of 
these issues, we need a rigorous, open 
and honest debate. But today I want to 
talk about an economic issue that is 
not at all complicated, Madam Speak-
er; a matter of benefits that is so clear 
and widespread that it may be the one 
single globalization issue that is too 
simple to refute, and that is the issue 
of our services industry. 

Services have become absolutely cru-
cial to our economic growth, employ-
ment and international trade. This sec-
tor represents nearly 80 percent of both 
economic output and private employ-
ment in this country. Services are es-
sential inputs into the production of 
virtually all products that we make, 
sell, buy or consume. The price and 
quality of services influence cost and 
productivity in all other sectors of the 
economy, including manufacturing and 
agriculture. 

Because our economy has come to 
rely on efficient, innovative and effec-

tive services, the industry has grown to 
become the largest part of our econ-
omy. In fact, services account for 78 
percent of private sector GDP, or in ex-
cess of $8.5 trillion. 

This tremendous growth can be seen 
in our workforce as well. Since 1993, 
the services sector has added roughly 
25 million new jobs to our economy, 
and the Bureau of Labor Statistics pre-
dicts that virtually all new employ-
ment in the United States over the 
next half decade will be in the area of 
services. 

While the issue of job creation is ab-
solutely critical to the strength of our 
economy, the issue of job quality is ab-
solutely critical to standards of living. 
Again, the services industry is at the 
cutting edge, creating jobs that pay 
very well. Services jobs pay an average 
of $51,045 annually. In many service in-
dustries, ranging from professional 
services, management services, whole-
sale trade, transportation and 
warehousing, financing, insurance, in-
formation services and others, the av-
erage compensation levels are signifi-
cantly higher than that. These are the 
types of jobs that constantly offer the 
opportunity to learn new skills, de-
velop expertise and continue to climb 
the economic ladder. These are not the 
hamburger-flipping jobs that the serv-
ice industry has been maligned for in 
the past. These are high-quality, high- 
paying jobs that offer the chance of ad-
vancement and an ever-increasing 
quality of life, and they are the back-
bone of our economy. 

Just as the service industry has 
thrived here at home, it is tremen-
dously competitive in the worldwide 
economy as well. Madam Speaker, U.S. 
financial services, express delivery, 
telecommunications, entertainment, 
audio-visual services and IT are achiev-
ing exceptional success around the 
globe. With 95 percent of the world’s 
consumers outside of the United 
States, their presence in foreign mar-
kets is crucial for their global competi-
tiveness. 

Today, the U.S. is the world’s largest 
service exporter. U.S. services exports 
have reached nearly $400 billion annu-
ally, with a trade surplus of about $66 
billion. Our services companies have 
built this record, even though faced 
with high and complex barriers in 
many key foreign markets. The service 
sector remains one of the most tightly 
closed and controlled industries within 
our trading partners around the world. 
The removal of these barriers is crucial 
to our continued competitiveness. 

As services become more liberalized, 
they will have an even more powerful 
effect on the competitiveness of our en-
tire economy. When it comes to the 
issue of globalization, services are a 
clear example of American competitive 
advantage and global leadership. 

Some facets of the globalization de-
bate involve complex issues and chal-
lenges that require a great deal of care-
ful consideration and analysis for us to 
fully understand them. But the U.S. 

service industry stands out as a clear, 
irrefutable example of how the U.S. 
economy thrives through global en-
gagement, and it is a powerful and 
compelling indicator of how much our 
economy has to gain by expanding that 
engagement with the rest of the 
world’s consumers, producers, workers 
and investors. 

Madam Speaker, I urge my col-
leagues on both sides of the aisle to 
continue to pursue an economic agenda 
that empowers U.S. companies and en-
trepreneurs to harness the power of the 
worldwide marketplace to grow our 
economy right here at home. 
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PREGNANCY RESOURCE CENTERS 

The SPEAKER pro tempore. Pursu-
ant to the order of the House of Janu-
ary 4, 2007, the gentleman from Florida 
(Mr. STEARNS) is recognized during 
morning hour debates for 5 minutes. 

Mr. STEARNS. Madam Speaker, I 
come to the floor to commend my col-
leagues’ attention to a resolution that 
I recently introduced honoring the 
work of pregnancy resource centers. 

According to the nonprofit 
Guttmacher Institute, about half of 
American women will face an un-
planned pregnancy, and at current 
rates more than one-third will have an 
abortion by the time they are 45 years 
old. Of the women who have had abor-
tions, 90 percent indicate they would 
have preferred other options had they 
simply known about them. 

The tragedy and irony in many situa-
tions is that most women are flooded 
with a pro-abortion message, but are 
rarely offered any other message of 
choice. Rather, unknowing clients are 
led to believe that abortion is the only 
solution to their problem. 

Through costly advertising, young 
women go into abortion clinics and 
they are assured that help is only a few 
hundred dollars away. Harmful con-
sequences of abortion are minimized or 
simply ignored. Alternatives, like par-
enting or adoption, are not encouraged; 
in fact, they are very rarely men-
tioned. Sadly, my colleagues, it is only 
later that they learn there are indeed 
alternatives. 

Desperately trying to spread this 
message to young women are the 2,500 
pregnancy resource centers across the 
United States. Through education and 
support, pregnancy resource centers 
meet women’s emotional and physical 
needs. They provide one-on-one coun-
seling regarding the facts about adop-
tion, abortion and parenting so that 
the client may make a wise and in-
formed decision about her pregnancy. 
Centers are dedicated to helping each 
woman resolve her situation in a way 
that equips her with better life skills 
for her future. Practical help, like par-
enting classes, support groups, edu-
cation and job skill classes are offered 
through many pregnancy resource cen-
ters as well. Maternity clothes, baby 
needs and even temporary housing is 
also offered. Some pregnancy resource 
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